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STAKEHOLDERS
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2 SEEDING
IDEAS
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QuickTime™ and a
Photo - JPEG decompressor
are needed to see this picture.

INCUBATING
IDEAS
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INCUBATING
IDEAS
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4 MATCHMAKING
POTENTIAL PARTNERS



Classical
music goes
open source

Musopen and Open Goldberg
Variations release recordings to the
public domain

HEEE
= Share the Best of Kickstarter 2012~ § Share | W Tweet

ENABLING
FUNDING CHANNELS
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5 ENABLING
FUNDING CHANNELS
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PROVIDING
A TOOLKIT
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THE NEM BRAND:
SPEAKING THE LANGUAG
OF THE CREATIVE
INDUSTRIES




CURRENT PROPOSALS FOR THE NEM BRAND:
NEM NEM IEM nem
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DOES IT WORK AS APHOTOCOPY OR BLACK |
PRINT?

C. L mwr Eeka

SUPPORTING THE ENTIRE CREATIVE INDUSTRIES VALUE CHAIN
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DOES IT WORK ON ABLACK OR WHITE BACK
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WHICH OTHER BRANDS USE THIS VISUAL LA

HWP'E
An Extremely
(ne. Gooty,
Movie
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WHICH BRANDS IS IT VISUALLY ASSOCIATED

ToysSRIUs  (inte)
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WHAT DOES THE ORBITAL SWOOSH STAND F
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EXAMPLES OF LOGOS BASED ONACLEAR C T

HEIGST

SUPPORTING THE ENTIRE CREATIVE INDUSTRIES VALUE CHAIN
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EXAMPLES OF BRANDS WHICH CARRY A NAR

ExpreSs

WIESIN
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e.g. THE AVIOCATS BRANI
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e.g. PROFESSIONAL REBRANDING OF CX.com

@,4 CLOUD
EXPERIENCE
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SUPPORT THE CREATIVE
SMEs IN THE RIGHT WAY
WITHIN H2020
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AGILE STRUCTURES

=>PROJECT TEAMS NEED TO BE VERSATEE IN
A

RAPIDLY CHANGING MARKET

=>EACH CREATIVE PROJECT REQUIRES
DIFFERENT

SPECIALIST CREATIVE TEAMS
=>CREATIVE SMEs RELY ON A LARGE NU
OF FREELANCE EXPERT CONTRACTOR

ER

SUPPORTING THE ENTIRE CREATIVE INDUSTRIES VALUE CHAIN
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SHORTER DEVELOPME
CYCLES

=>THE MARKET DICTATES RAPID DEPLO
OF INNOVATIVE TOOLS
=>CREATIVE SMEs TYPICALLY THRIVE O
3-9 MONTH PROJECTS

EEggEATIVE PROJECTS TYPICALLY CAR
RISK IN EARLY STAGES OF DEPLOYMEN

ENT

SUPPORTING THE ENTIRE CREATIVE INDUSTRIES VALUE CHAIN
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TIMELY FUNDING SCHE

=>PROMPT FUNDING IS NEEDED TO M
MARKET NEEDS AND KEEP AHEAD OF
COMPETITION

=>DELAYS IN FUNDING PAYMENTS DEST@Y
THE

EU CREATIVE SME COMPETITIVE ADVANERGE
=>WHEN TIME TO MARKET IS VITAL SME
RESORT

TO ALTERNATIVE METHODS (e.g.
CROWDFUNDING)

SUPPORTING THE ENTIRE CREATIVE INDUSTRIES VALUE CHAIN
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SUPPORTING THE ENTIR
CREATIVE INDUSTRIES
VALUE CHAIN





