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Abstract:

The four clusters involved in the project, together with Engineering, are responsible for community animation in
coordination with the rest of the VITAL MEDIA team in order to ensure coherence with strategic information and
research agenda of the convergence and social media community. With the aim to promote the exchange of
knowledge and networking among the main players in the industry (large companies, SMEs, academia and
researchers), which result in the creation of collaborative projects and working groups on key challenges, the team
promotes both online and on-site networking among key community players through a combination of online and
physical tools:

e A web-based collaborative platform based on OPENNESS (Open Networked Enterprise Social Software)
that went live on September, 2016
e 8 matchmaking events. Each cluster organizes 2 events on specific topics that affect the digital creative
industries, social media and convergence with the objective to foster networking between key players. In
this first phase the clusters have organized, or are in the process of organizing, the following events:
o New Realities, London, 24 April 2017, organized by DIGITAL CATAPULT
o Creative Industries Meetup organised in the framework of Futur en Seine, Paris, 9 June 2017,
organized by CAP DIGITAL
o Workshop on “Technology triggered innovation” at The Arts+ (at the Frankfurt Book Fair),
Frankfurt, 11 October 2017, organized by MAC
o Event on “Artificial Intelligence, creativity and emotions”, Nantes, 13 December, organized by
IMAGES & RESEAUX
¢ In a second phase the cluster partners are organizing the following events to reinforce the presence in
Eastern Europe:
o Smart Internet, Pula (Croatia), 26 March 2018, organized by CAP DIGITAL
o ICT LIVE, Warsaw (Poland), 12-14 April 2018, organized by I&R
o Eventon Virtual Reality, to be defined by MAC
o Eventto be defined by DIGITAL CATAPULT

This new version of deliverable 2.2 has been revised and extended as a result of the corrective actions required by
the external experts and the Project Officer at the mid-term review meeting held in Brussels on 27 July 2017,
notably regarding:

The community platform user feedbacks

Statistics on the activity of the platform

Statistics on community animation

Rationale and objectives of the brokerage events

Concrete expected impact of the events

Reporting and evaluation of the events for the different stakeholders (SMEs, industry, researchers)

Keywords: community animation, networking, knowledge exchange, key players, collaborative platform,
matchmaking events, large companies, SME, researchers, key enabling technologies
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Acronyms

Al: Artificial Intelligence

AR: Augmented Reality

CCI: Cultural and Creative Industries

ECBN: European Creative Business Network

FBF: Frankfurt Book Fair

FenS: Futur en Seine

ICT: Information and Communication Technologies
KET: Key Enabling Technologies

MAC: Madrid ICT & Audiovisual Cluster

NEM: New European Media

OPENNESS: Open Networked Enterprise Social Software
UHD: Ultra High Definition

VR: Virtual Reality
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Introduction

The VITAL MEDIA project is a CSA that aims to enlarge and animate the convergence and social
media community across Europe. Work Package 2 is focused on fostering social communication
and collaboration between large industry players, SMEs and researchers, both online and in
workshops and events.

The VITAL MEDIA partners are members of the NEM Initiative. The large European industry in
the media and content sector is currently mainly organised around the NEM (New European
Media) Initiative, a Horizon 2020 European Technology Platform (ETP) dedicated to Content and
dealing with Connected, Converging and Interactive Media & Creative Industries and driving the
future of digital experience, accounting more than 1.060 members from 94 countries. Besides the
technology providers in the area of content and media, the NEM involves various other players,
such as content creators, delivery network providers (network operators, broadcasters, and
Internet service providers), application developers, research institutions and academia, policy
stakeholders in the field of digital and creative transformation, etc.

The NEM Initiative also involves technology adopters, mainly start-ups, individual entrepreneurs,
micro-SMEs (with less than 10 employees) and SMEs, who are however, limited in resources and
consequently, their contribution, discussions and interaction with other stakeholders at European
level is limited as well. For this reason, the role of clusters and business associations who act as
representatives and intermediaries of these small companies and entrepreneurs is essential in a
sector where 85% of the industrial fabric is made of such profiles. Today, more than 20 clusters
and associations belong to NEM, who acts as a meta-cluster, or a cluster of clusters, fostering
the collaboration and interaction between these European organisations for the benefit of their
members.

Four of these European clusters belonging to NEM are partners of the VITAL MEDIA project:
e CAP DIGITAL (ile de France, France)
e IMAGES & RESEAUX (Brittany, France)
e DIGITAL CATAPULT (London, UK)
e MADRID ICT & AUDIOVISUAL CLUSTER (Madrid, Spain)

Building on this existing initiative, VITAL MEDIA is working on the consolidation and extension of
the European convergence and social media community by attracting new members from industry
and research around the key trends and challenges affecting this sector, by promoting
networking and collaboration between multi-skilled groups of professionals and by enlarging the
geographical scope towards less represented European countries such as Eastern countries.

The Work Package focused on “Community animation” (WP2) of the VITAL MEDIA project relies
on the work developed by the four cluster partners conjointly with Engineering, the large IT
company, leader in software and IT services in ltaly, in coordination with the rest of the VITAL

6
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MEDIA team formed by Telecom ltalia, Orange, Eurescom, the Polytechnic University of Madrid
and led by MAC.
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Community animation

The constant evolution of digital technologies creates a challenging environment in which to
develop new uses and new services, where those new services and uses demand new
technology development so as to create a holistic cycle which operates at an accelerating pace.
However, there is still a vast field of untapped opportunities for convergence not only in the
sectors of CCl and ICT, but by being key transversal drivers, also in their linkages with other
sectors that are likely to have a crosscutting impact on value chain innovation and the
enhancement of emerging industries, as seen in eHealth, urban planning, tourism or education,
to name a few.

Accordingly, one of the main goals of the VITAL MEDIA project is to enlarge the community in the
convergence and social media area at the European level, at level of the national and regional
clusters, through collaboration among the NEM Initiative and the clusters, and to link those
communities with the academia, researchers, policy makers and stakeholders (ie. standardization
organizations) to increase the awareness of topics of interest from both sides, for the benefit of
the European CCl and ICT economy.

This enlarged community is being animated through a number of online and physical discussions
held at events organised at all mentioned levels by the VITAL MEDIA team, with the aim to widely
discuss and establish research and innovations roadmaps for the area and future policies, in a
strong cooperation with industry (start-ups, SMEs, big corporations), research and academic
institutions active in the area, covering the identified gaps between the technology providers,
their users/adopters, researchers and policy makers and regulators.

In this Work Package (WP2), the VITAL MEDIA project focuses on coordinating and animating
the convergence and social media community to attain four main objectives:

e Facilitate knowledge exchange and awareness of relevant research, technological, policy and
regulatory issues, R&D programmes, project results, events and activities

e Encourage both online and on-site networking among key community players
e Foster the creation of collaborative projects and working groups on key challenges

e Ensure a common strategic vision of research agendas and roadmaps

In order to achieve these objectives, the team promotes both online and on-site networking
among key community players through a combination of online and physical tools:

e A web-based collaborative platform based on OPENNESS (Open Networked Enterprise
Social Software) that went live on September 16, 2016. This platform is a workspace
used by NEM consortium and the convergence and social media community available at
http://vitalmedia-project.eng.it.

e 8 matchmaking events. Each cluster is the organizer of 2 events of this type on specific
strategic topics that affect the digital creative industries, social media and convergence.

8
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In this first phase the clusters have organized, or are in the process of organizing, the
following events:

o New Realities, organized in collaboration with D&AD Festival, London, 24 April
2017, led by DIGITAL CATAPULT

o Creative Industries Meetup, held within Futur en Seine, Paris, 9 June 2017, led by
CAP DIGITAL

o Working Summit on Innovation, organized in collaboration with The Arts+ (at the
Frankfurt Bookfair), Frankfurt, 11 October 2017, led by MAC

o Event on Artificial Intelligence, Creativity and Emotions, organized in Nantes, 7 &
8 December, led by IMAGES & RESEAUX

In a second phase the cluster partners are organizing the following events:
o Smart Internet, Pula (Croatia), 26 March 2018, organized by CAP DIGITAL
o |ICT LIVE, Warsaw (Poland), 12-14 April 2018, organized by I&R
o Eventon Virtual Reality, to be defined by MAC
o Event to be defined by DIGITAL CATAPULT
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Collaborative virtual platform

The online collaboration platform has been implemented in order to engage the media,
convergence and social community (SMEs, large companies, R&D centres, universities, policy
makers and regulators, clusters and other business accelerators). The platform allows users to
upload profiles and information, interact with other participants, share documents and
whitepapers, publish events, propose project ideas, find matches and create working groups.
Additionally, the platform supports co-creation of new emerging knowledge thanks to the
collaboration processes and is enriched with a suite of mobile applications.

D&AD Festival and New
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Figure 1. “Around me” view of the VITAL MEDIA platform

The online collaboration platform is based on OPENNESS (Open Networked Enterprise Social
Software), an open source framework developed by Engineering Ingegneria Informatica S.p.A.
(ENG), partner of the VITAL MEDIA project. The NEM Collaboration platform acts as a hub for
communications and for the interchange of documents and multimedia contents supporting the
NEM Initiative and the convergence and social media community. One of the objectives of the
collaboration platform is to support users in carrying out part of their daily activities and their
work. The advantages of online collaborative commissioning procedures are not limited to the
facilitation and optimization of what happens in the traditional way; the results obtained are much
larger, since these models are taking advantage of the constructive mechanisms beliefs inferred
from the component "social" web, which works as a catalyst for the birth of ideas and
combinations collaborative unpredictable.

All the people joining the collaboration platform will belong to the operational environment called
network. The collaboration platform has been implemented in connection with the NEM
collaboration community, the network that is the main operational environment, as a basis, but
with the objective to enlarge the workspaces to which people belong to put in place other
activities beyond the network, attracting newcomers from the large convergence and social media
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community and enlarging the geographical scope by attracting key players from countries that
are currently not well represented (mainly Eastern countries).

11
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Usage of the platform and statistics

First Year project analytics of the NEM platform supported by VITAL MEDIA

In its first year of life the platform accounts 363 visitors. Below are shown the analytics that
reflect the current use of the platform.

Legend

Sessions: Total number of Sessions within the date range. A session is the period time a
user is actively engaged with your website, app, etc. All usage data (Screen Views,
Events, Ecommerce, etc.) is associated with a session.

% New sessions: An estimate of the percentage of first time visits.
New Users: The number of first-time users during the selected date range.

Bounce rate: The percentage of single-page sessions in which there was no interaction
with the page. A bounced session has a duration of 0 seconds.

Pages/Session: (Average Page Depth) is the average number of pages viewed during a
session. Repeated views of a single page are counted.

Avg. Session Duration: The average length of a Session.

1-Day Active Users: The number of unique users who had at least one session within
the last day in your active date range.

7-Day Active Users: The number of unique users who had at least one session within a
7-day period. The 7-day period includes the last day in your active date range

14-Day Active Users: The number of unique users who had at least one session within a
14-day period. The 14-day period includes the last day in your active date range.

30-Day Active Users: The number of unique users who had at least one session within a
30-day period. The 30-day period includes the last day in your active date range.

12
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Novemb... December 2016 January 2017 February 2017 March 2017 April 2017 May 2017
M Returning Visitor M New Visitor

Sessions Users Page Views
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Pages/Session Avg. Session Duration Bounce Rate
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% New Sessions
29.39%
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Figure 2. Audience overview

The platform has currently 363 users who, in average, visit 13.92 pages per session and spend an
average of 9 minutes and 16 seconds per session. The current bounce rate is 22.51%.

Language Sessions % Sessions
1 it 406 [ 32.87%
2. itit 218 [ 17.65%
3. enus 157 W 1271%
4. en-gb 153 | 12.39%
5. fr 150 W 12.15%
6. es 54 | 437%
7. frfr 42 | 3.40%
8. es-es 30 | 2.43%
9. nl 5 | 0.40%
10. en-au 3 | 0.24%

Figure 3. Audience sessions analysed by language
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Sessions % Sessions

Country
1. Italy 624 [ 50.53%
2. France 195 |l 15.79%
3. United States 110 | 891%
4. Greece 88 J] 7.13%
5. Spain 81 || 6.56%
6. United Kingdom 57 | 4.62%
7. Belgium 23 | 1.86%
8. Germany 17 | 1.38%
9. Australia 10 | 0.81%
10. Ireland 7 | 0.57%
Figure 4. Audience sessions distributed by country
Map Overlay
Summary

I 624

Figure 5. View of the audience sessions distributed by country on map
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Acquisition Behaviour
Country
% New New Bounce Avg. Session
Sessions Sessions Users Rate Fages/Seasion Duration
1,235 29.39% 363 22.51% 13.92 00:09:16
% of Total: Avg for View: = % of Total: Avg for Avg for View: Avg for View:
100.00% 29.3 100.00% View: 13.92 00:09:16
(1,235) (0.00%) (363) 2251% (0.00%) (0.00%)
(0.00%)
624 106 19+
213 Italy (50.53%) 16.99% (29.20% 11.70% 18.74 00:12:36
195 125 -04:
2. France (15.79%) 64.10% (3a.44%) 43.08% 6.78 00:04:02
i 110 27 106
3. United States ©.91%) 24.55% (7.44%) 30.00% 9.99 00:06:40
88 17 -00-
4. Greece 7.13%) 19.32% (@.68%) 17.05% 14.68 00:09:01
i 81 24 -05-
5. Spain (6.56%) 29.63% (©61%) 37.04% 7.47 00:05:19
i i 57 22 -05-
6. United Kingdom (@.62%) 38.60% (6.06% 35.09% 8.19 00:05:57
i 23 13 -04-
7 Belgium (1.86%) 56.52% (@.58%) 26.09% 5.30 00:04:16
17 8 -07-
8. Germany (1.38%) 47.06% 2.20% 23.53% 12.29 00:07:40
i 10 2 -04-
g’ Australia ©.81%) 20.00% (0.55%) 20.00% 10.60 00:04:35
7 1 10,
10. Ireland ©0.57%) 14.29% (0.28%) 0.00% 14.14 00:19:41
6 4 01"
11.  (not set) (0.49%) 66.67% (1.10% 66.67% 433 00:01:26
5 4 01
12. Portugal (0.40% 80.00% (1.10% 40.00% 4.40 00:01:40
3 2 -08-
13. Poland (0.24%) 66.67% (055%) 0.00% 15.00 00:08:34
2 1 -05-
14. Netherlands (©0.16% 50.00% (028%) 0.00% 6.50 00:05:27
2 2 -00
15. Norway (©0.16% 100.00% (0.55% 100.00% 1.00 00:00:00
1 1 -00
16. Canada (0.08%) 100.00% (0.28%) 100.00% 1.00 00:00:00
1 1 19+
17. Denmark (0.08%) 100.00% (©0.28%) 0.00% 32.00 00:12:11
i 1 1 00
18. Serbia ©0.08%) 100.00% ©028%) 100.00% 1.00 00:00:00
i 1 1 17+
19. Singapore (0.08%) 100.00% (0.28%) 0.00% 30.00 00:17:52
i 1 1 -00
20. Ukraine (0.08%) 100.00% (028%) 100.00% 1.00 00:00:00

Figure 6. Overview of the audience sessions distributed by acquisition (Sessions, % of new
Sessions, New Users) and behaviour (Bounce rate, Pages/session, Avg. Session duration)
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Active Users
26 Oct 2016 - 31 May 2017

Al Users
10000 lemre
Artres Users
« 1-Day Aciive Users + 7-Day Aciive Users + 14Dy Aciive Users +" 30-Day Active Users
ki
153
Mireimib Dizamizar 2016 January 2017 Fabaaary 2017 . - M.l‘.'lz;'l;? N Ag-.‘.‘tl.‘-_. - .lu.u,_.'.'-'.'-
1-Diay Active Users 7-Day Actwve Users 14Dy Active Users 20-Day Actrve Users
o of Tutalk 100.00% [27) of Tetal 100.00% (78] of Total 100000 (128) oo Total 100000 (2133

Figure 7. Overview of the active users

As can be observed in the graphic above, 213 active users have had a session in a 30-day
period, 128 active users have had a session in a 14-day period, 78 active users have had a
session in a 7-day period and 27 active users have had a session in a 1-day period.
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May 2017 overview analytics of the NEM platform supported by VITAL MEDIA

Google Analytics Home When do your users visit?

Users Sessions Bounce Rate Session Duration

Users by time of day

213 458 30.13% 5m 58s 120m

t163% 195.7% 16.8% 131.9%

2am
4am
Gam
Bam
10am
12pm

2pm

4pm
&pm
8pm
10pm

Sun Mon Tue Wed Thu Fri  Sat

[ N ——
1 5 8 12 15
1 May 2017 - 31 May 2017 + AUDIENCE OVERVIEW > 1 May 2017 - 31 May 2017 =

How do you acquire users?

Traffic Channel Source/Medium Referrals

20
- I—— — -- -- =
o7 14 21 28
May

w Direct o Referral » Social Organic Search Other

1 May 2017 — 31 May 2017 « ACQUISITION REPORT  »

Figure 8. May statistics of the collaboration platform

Compared to the statistics shown in May 2017, the platform has increased in October 2017 the
number of users from 213 to 363. The average time per session has increased from 5 minutes 58
seconds to 9 minutes and 16 seconds, showing that the site is used for consultation and working
purposes. The bounce rate has decreased from 30.13% to 22.51%.

17
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How are your active users trending over time?

1 May 2017 — 31 May 2017 -

* Monthly

213

688310

How well do you retain users?

User retentior

All Users

10 Sep - 16 Sep
17 Sep - 23 Sep
24 Sep - 30 Sep
10ct-7 0ct
80ct-14 Oct

15 0ct- 21 Oct

Last 6 weeks »

100% 127%  121% 222% 182% 25%

Figure 9. Statistics on users’ activity

Strategy to increase the population and usage of the online collaborative platform
The following measures have been adopted by the VITAL MEDIA team to increase the number of users

and the activity of the platform:

e Access to the platform has been simplified and made possible in one click from the NEM

website.

e Aquick easy-to-use guide has been created to show the features of the platform.
e Online communities have been created to promote discussions and knowledge exchange within
the four working groups currently active in the NEM initiative: 5G Phase 3 pilot, Digitalising
European Industry, FP9 vision and Next Generation Internet.
e The cluster partners have agreed to send a mailing to their cluster members and committed
participants to invite them to join the platform and to have access to the new whitepapers
published by the VITAL MEDIA team on Immersivity, Hyper-personalization and Distribution of
content. The following email will be sent to 3.000 cluster members across Europe:

Dear colleague,

We invite you to join the NEM online collaborative platform. A space where you will be able to
interact with peers of the digital and creative fields working in large companies and SMEs,

universities, research centres, clusters, associations, public bodies and institutions across Europe. A

common workspace where you will find information and you will be able to participate in:

Upcoming events

Latest technology trends

European Strategic Research Agenda

Stay tuned. Just click here and register.

If you need assistance please contact:
Giuseppe Vella and Maria Giuseppa Guella: giuseppe.vella@eng.it, mariagiuseppa.guella@eng.it

Reports and whitepapers on hot topics

18
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Figure 10. Position papers and events on the collaboration platform

Within the online platform, the brokerage event tool assists the clusters in the organization of
various working groups to animate the community and all the networking events organized by the
VITAL MEDIA cluster partners. In such a way the usage is increasing the participation of the
SMEs mainly providing an environment in which they find easier access and collaboration with
large technology providers and with researchers.
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Brokerage events

Additionally to the annual event organized by the NEM Initiative, the NEM Summit (https://nem-
initiative.org/nem-summit/), which is identified as the major European event in the area of digital
media and content, and to the bi-annual workshops, the so-called NEM General Assemblies,
which are also open to participation for non-NEM members and focus on selected topics of
interest expressed by the convergence and social media community, the four cluster partners are
organizing two VITAL MEDIA brokerage events each (8 in total) to allow the community players
to meet in person, exchange ideas, knowledge and expertise, and to showcase project results.

The key topics and the scope of these events are being selected and defined by the cluster
partners in coordination with the rest of the VITAL MEDIA team (Polytechnic University of Madrid,
Orange, Telecom ltalia, Eurescom and Engineering) during the weekly online team meetings.
This allows the partners to take advantage of the work and analysis developed in WP3 on the
strategic trends that are affecting, and most importantly, that will affect the future development of
the convergence and social media community and that determine the Strategic Research
Innovation Agenda of the sector: immersivity (comprising technologies such as VR, UHD, 360°),
content distribution, hyper-personalization and the future of social media.

When possible, these events are being organised within larger European ICT/Digital Media
events in order to have larger communication impact and to attract more participants.

For these events the VITAL MEDIA platform is used for registration of participants and allows
them to network and search profiles for joint working groups and schedule one-to-one meetings.

ViTAL MEDIA by
@am  1:1 MEETINGS & My Profile
© Starttourl
© Sign Out
1y [EJ OPENNESS MATCHMAKING EVENTS USER GUIDE
"
= Events List Events Meetings
E— T ————
5'“ W https://twitter.com/digicatapu ...
Show Past Events My Attendances
-~
fa MeetUp at Futur en
Seine
@ 9157 Boulevard See event details at a glance
| You are a large
company, a start-up, an e ®© o ® o o o

#immarsive tachnologies

[&] invimanion

Invite Friends

Figure 12. Matchmaking dashboard

Up to date, the cluster partners have organised or are in the process of organising the following
events:
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LONDON, 24th April 2017

The DIGITAL CATAPULT, in collaboration with the D&AD Festival, organized at its premises in
London two Roundtables on “New Realities: Connecting Europe’s creative industries with
emerging immersive technology”. In this report, we outline the central themes, opportunities
and challenges that were raised and discussed by participants. The key outcomes of the
roundtables / key points were summarised and presented at the NEM General Assembly on 11
May 2017. This report will help the community better understand the creative industry-immersive
technology landscape, and help key stakeholders within NEM, the Vital Media project and across
Europe focus priorities and activities.

NEW
REALITIES

Fields of work and organisation types of the participants:
+ Journalism

+ Communications and marketing

* Graphic design: visualisation to sell construction projects
* Design agencies

* Immersive tech for sports

* VR content creators: fantasy

* Immersive theatre and live events

* Mobile apps

* Universities

* SMEs

« Start ups

* Independents / consultants

« Strategic bodies

Paticipants: predominantly UK-based, approx. 20/25 attendees in each roundtable.
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Presenters:

e Tanya Laird, CEO and Director of Digital Jam (consultancy agency)
www.digitaljamlimited.com

e Julia Wolny, CMO of Sonic Paintings (interactive soundscapes platform for visual art)
http://sonicpaintings.com

e Jo Thomas, creative business owner and composer of electronic music
http://www.jothomas.me

e Eliza Legzdina, Partnerships at JukeDeck (platform using artificial intelligence to
revolutionise the way people and companies make and consume music)
https://www.jukedeck.com

e Andy Dickinson, Director of the Media Innovation Studio at UCLan (research centre
and learning lab at the University of Central Lancashire) http://mediainnovationstudio.org

Rationale of the event: the event was organised by DIGITAL CATAPULT with the aim to
connect content creators and technology developers around new technologies such as Al, AR
and VR and to foster collaboration between them. These particular technologies offer a range of
new business opportunities that were explored during the two roundtables. For this purpose, the
tables intentionally comprised participants with different skills and backgrounds, mixing creative
professionals and technology developers, companies of different sizes and researchers.

Key themes that emerged during this session and impact on participants:

Despite the topic of the roundtables being focused on connecting content creators and
technology developers across Europe, much of the discussions were focused on other challenges
that creative SMEs face; which perhaps indicates that there is a significant gap, and therefore
opportunity, to address why UK-based SMEs do not collaborate beyond the UK border.

An overriding theme of the roundtables was the difficulty for creative start ups and SMEs
transitioning in an emerging market, and identifying appropriate business models to develop
opportunities beyond current capabilities. The challenges this posed spanned: resource within
teams, the capability of those teams, the challenge of educating the market (both users and
customers), the adoption curve, and cultural differences East to West.

The ‘emerging market’ theme also highlighted the current rate of adoption and moving away from
gimmicky short-stay models toward more sustainable markets, particularly in the construction and
surveying markets; although AR as opposed to VR was pushed as the real area for sustainable
business development. In turn, there were mixed opinions and scepticism about the long-term
viability of different immersive technologies, particularly in regards to investment, and forecasts
for timescales for adoption and market growth.

In regards to exporting and access to markets, a key focus was ‘how does exporting come into
play in a globally connected world?’ This raised some lively debate about where the true dividers
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in the markets now sit and who holds the keys. For example, it was suggested that a ‘land grab’
is yet to happen by headset makers as headsets are still being developed for different users. And
different users have different needs, i.e. ease of access vs quality of output.

In regards to point of access for VR, it was suggested that the only collaborative successes to
date in Western countries have related to content partnerships making certain applications ‘cool’,
for example, the recent Star Wars/IMAX/LA collaboration and James Cameron’s partnership with
the Void. Whereas in the East, it was suggested that people are more willing to give things ago
as this technology and the community focus around it is more prevalent, for example, the arcade
culture being an enabler in the East.

Another potential enabler for the market that was discussed was social content and utilising
communities to augment experiences - as this will break down boarders and make experiences
more meaningful.

“We heard from Tanya Laird, from Digital Jam who talked about the scale of the immersive
market place in terms of both solutions developers and the global buzz around the technology.

“Tanya was keen to highlight the pace of development in the East in comparison with the rest of
the world, and the potential market creep that we will see if developers in the West do not move
quickly.

“Tanya also focused on research conducted and some of the fundamental challenges

that are holding creative development back, such as the lack of rigid frameworks in engaging with
writers of VR content (games vs film vs tv writers).”

Key opportunities for creative SMEs (in particular, collaborating with immersive tech):
e Video content creation is exploding
e 600 hours of video uploaded to YouTube every minute

e Dynamic music in gaming can be interesting. This is moving towards high personalisation to
users

e In regards to universities’ roles in supporting innovation: Should universities be handing over
this role /forfeiting funding? Not always, given that universities and other sponsored
institutions are safer environments for innovation - because they don’t have commercial
pressures

e Holoportation is a next emerging trend for VR and 3D

“The USA sees UK as an idea generator.”
(Due to a highly creative environment.
This can be leveraged for content creating
which in many cases is the barrier for
further VR and AR adoption).

“Innovation only works if it’s hard.
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No one cares about soft innovation
(social, cultural, etc.). The real
driver is always money, but better
results come when communities
are involved from the beginning.”

“If you don’t include the audience in the
creation you are not really creating
media”. (This applies also to VR).

Key opportunities of doing business and research with European companies and
institutions:

There could be significant opportunities made by showcasing technologies in large
multinational stores and company offices such as IKEA, which may offer more exposure

Creating a buzz around a country’s unique market position is essential to securing the future
for a business within that country. In the UK, the creative buzz remains but it is essential that
organisations like Digital Catapult remain a national and international advocate of this
community and buzz. This also must be supported by industry players such as the BBC

Funding is what brings people together. It is generally the common interest. To foster
collaboration money needs to be involved

A good way of meeting people from institutions in Europe is attending one of their events.
Interestingly, if you haven't participated in those first events and kept the relationship going
forward, you almost have a closed door for funding opportunities

To aim for funding from European institutions, UK companies need to be discoverable.
Participating in international contests gives them visibility

An idea to connect UK students with European companies is through apprenticeships
schemes

The safest way of applying for European bids is partnering with a university

VC and angel speed dating presents opportunites for small companies to get the attention of
larger companies or universities in Europe

The immersive sectors most expected to grow globally, in addition to entertainment, are
medical and surveying/transportation

Key challenges for creative SMEs (in particular, collaborating with immersive tech):

Contact points are not clear. Institutions such as Innovate UK (the UK Government's
innovation agency) are too big. This also happens in similar organisations in Europe.

To be able to navigate these organisations, it would be good to have a list of contact points
within these partner organisations, such as Cap Digital (France)
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There is a cultural divide between creative industry micro SMEs and the business language
used in grant bids, which makes application processes difficult to navigate

Creative immersive micro SMEs are often too small to even think about how they can fund
themselves long-term as they are concentrating on producing their product

Art / creative industry funding vs tech funding is very different — often investors do not want to
touch “creative” projects as they don’t see them as being lucrative. As such, pitch events in
this space tend to be a waste of time

Government bodies tend to have ‘soft innovation’ knowledge, which means that ‘hard
innovation’ knowledge from delivering projects is not being surfaced. However, this
knowledge is difficult to communicate because:

o Information can be sensitive
o ltis difficult to articulate knowledge from delivering the projects

o There is no vested interest from companies to share this knowledge and spread wider
R&D

There was a 23% increase in video advertisement spends in 2016. All this video needs
music, for example, but brands don’t have the time to meet with the music producers.
Sourcing music is difficult (takes time, expensive, copyright issues).

When employing artificial intelligence (Al) to advance creative content and immersive tech,
and personalisation, how does it avoid being biased by the available information (i.e. music)?
For example, the algorithm could be biased because there is more Western music available
online compared with Eastern music?

There are barriers around the business models in VR. Some business models are not
relevant

Sometimes, academic research has no direct application in business context

Social awkwardness of headsets in that they are overpowering the ability to clearly articulate
benefits without people getting hung up on the basics

The investment community is becoming a little sceptical, as projects like Magic Leap
(projections onto the retina) are yet to produce meaningful results as they currently require
significant computing power to bring to life

“I don'’t find
contacts to work
with in immersive
projects”.

“VR sounds like its more developed
within institutions, but | work as an
independent person so VR feels
distant’.
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“It is difficult to put in words an art
project (i.e. describing a music track or
a painting)”.

Key challenges of doing business and research with European companies and institutions:
e Communication can drop out because people are constantly changing their jobs

e The money funnel from large companies for R&D often means that there is a cycle of
investing in a new innovative solution, only to find it is not feasible to implement on an
operational level as it is too expensive. More needs to be done to bridge this cultural divide in
the UK and Europe

e If funding comes from the European Commission, you need at least three countries involved
to get the money, but each country has specific needs so applicability of projects might be
limited

e Match-funding is extremely difficult to navigate for a small start up and can mean if you are a
micro SME that you have to scramble to find the additional money from somewhere o UK
funding from Innovate UK cannot be matched with European Commission funding, which
creates barriers to securing enough money for matched funding from them

e Participating in collaborative funding research normally has too much paper work that pushes
companies off

e In the creative industries, there are a lot of freelancers that struggle to be visible. In turn, it’s
then difficult for larger companies to discover and contact them

e There are IP challenges that create an underlying tension in connecting with other SMEs and
corporates - they think they will steal their product. There is an opportunity for EU and UK
organisations such as DC to step in to bridge that divide o In partnering between independent
content creators and universities, there are IP issues. Here, there is a need to explain the
difference between background IP and upfront IP

PARIS, 9th June 2017

CAP DIGITAL, the French Business Cluster for Digital Transformation, organized a Creative
Industries Meetup entitled “Immersive Technology: Virtual Reality, Augmented Reality,
When Technology Meets Content”

Rationale of the event: This session was addressed to large companies, start-ups, public
institutions, researchers, artists and designers developing immersive content, products or
services, seeking for strategic collaborations or looking for disruptive ideas around the concept of
Immersivity that was being developed under WP3 of the VITAL MEDIA project, and focusing
mainly on VR and AR.

The meetup was organized in the framework of Futur en Seine (http://www.futur-en-
seine.paris/en), the largest free and open event on innovation in Europe gathering 30.000
visitors, creators, developers and other major players from France and abroad. Futur en Seine
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festival consists of 3 days of demo show, business, networking, conferences and events at Le
Parc de la Villette in the Northeast of Paris.

FUTUR EN SEINE

08 - 10 JUNE 2017

PARIS LA VILLETTE
#FENS2017

The agenda of the event covered:

14:.30 WELCOME - Presentation of LINCC platform and Paris&Co, Leslie Chataigneau,
Incubation Business Manager, Paris&Co — LINCC

14:35 WHAT IS NEM - Presentation of the NEM Initiative, Jean-Dominique Meunier, NEM
Chairman

14:45 GET INSPIRED! - Showcase. Demonstrations of French innovative immersive content,
hardware and software solutions applied to different sectors of creative industries:

e Sky Boy, Overlap Reality applied to cultural heritage

e Innerspace VR, high quality interactive content for VR in gaming, film and theatre
e Artof Corner, virtual visits of museums based on the technique of photogrammetry
e Heavy M, video mapping software with ready-to-use effects for live shows

e Persistant, realtime VFX for entertainment (game, film, TV) and digital industry

Presentation of culturevr.fr, the first display of French VR creation, Agnés Alfandari, Digital
Director, Institut Frangais

16:00 HOW | MET MY PARTNER - B2B Matchmaking to allow participants expand their
international network, find buyers, technology or business partners to develop cooperation
possibilities

Impact of the event: About 60 participants explored innovative ways to implement immersive
technologies in the creative industries during the demos and presentations. They looked for
potential partners to build future innovative projects in the bilateral meetings. They expanded
their international connections by establishing new contacts and they were encouraged to join the
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New European Media (NEM) Initiative as a member (https://nem-initiative.org/structure-
membership/join-nem/) and to become part of the large convergence and social media
community.

Numerous stakeholders from creative industries sector gathered to exchange, network and test
innovative solutions.

After a short introduction of the Paris&Co and its LINCC platform, Jean-Dominique Meunier,
president of the NEM Initiative opened the session by presenting the NEM Initiave and its
actions. NEM (New European Media) is a European Technology Platform dealing with
Connected, Converging and Interactive Media & Creative Industries, driving the future of digital
experience by publishing position papers, organizing networking sessions, facilitating
collaboration with clusters, projects and technological platforms. NEM gathers over 1060
members, coming from more than 90 countries.

In order to showcase some examples of creative industries stakeholders and to underline one of
the current trends in the digital sector, four start-ups presented their virtual reality innovative
solutions before inviting the public to test them.
Thus, the Creative Industries Meetup was the occasion to discover:
o Sky Boy. SkyBoy’s Overlap Reality is an exclusive technology that optimises the effects
of augmented reality. It is an original tool available to brands, regions and a new
generation of retail.
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« Innerspace VR. Innerspace is a cutting-edge VR creation studio, dedicated to leveraging
the power of VR to build new forms of entertainment with a strong creative identity.

e Art of Corner. In the field of Art, Culture and Heritage, Art of Corner produces a unique
User Experience in Virtual Reality and broadcasts it in a materialized and dematerialized
way.

o Persistant Studios — Popcorn FX. Persistant Studios develops software and middleware
tools for creating real-time special effects. Their main product is Popcorn FX, a solution
for video game studios to create and integrate real-time particle effects.

To close the session, Ms. Agnes Alfandari of Institut Frangais presented Culture.vr, the first
showcase of French VR creation. Culture.vr documents the invention of a new language to
address immersion, experience and sensorial space.

Culture.vr explores these new virtual realities through three different thematics: visual arts,
performing arts and filmed and interactive narratives.

The event gathered about 60 participants who had an opportunity to discover, experiment and
build partnerships, as the rest of the afternoon was dedicated to live demos and networking.
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FRANKFURT, 11th October 2017

MADRID ICT & AUDIOVISUAL CLUSTER in collaboration with the FRANKFURT BOOKFAIR
organized a Working Summit on Innovation at THE ARTS+ (Frankfurt BookFair, hall 4.1) on

“How to support technologically triggered innovation in the cultural and creative
industries”.

Rationale of the event: THE ARTS+ (https://theartsplus.com/), the business festival for the
creative and cultural scene, hosted this Working Summit on Innovation to encourage the
exchange between policy, research, industry and intermediaries when it comes to new
technologies & innovation support for the creative sectors. This was elaborated in coordination
with VITAL MEDIA’s whitepaper on “Policy dialogue in Convergence and Social Media:
requirements” to respond to the transformation and challenges that Europe is going through by:

- supporting media policies in today's digital landscape through:
o common policies for the audio-visual sector and new media sector
o the creation of a true Digital Single Market of Content
o the promotion of media freedom and pluralism

- digitalising Europe's cultural heritage, making the collections held by Europe's libraries;
archives, museums and audio-visual archives available to everyone;

- promoting open data and, in particular, re-use of public sector information (open
government data);

- making sure that the right regulatory framework in terms of copyright is in place for all to
fully benefit from the great opportunities offered by a truly connected digital single
market.

THEARTS+

The Summit consisted of 2 round table events in the “Salon format” and a guided tour. Each
event was a meeting point for 65 top representatives of politics, industry, cluster organizations,
associations and pioneers of the cultural and creative industries.

The aim of the event was not to come up with a "manifesto" or a fixed outcome, but rather to
network relevant people and institutions, and to learn from each other, i.e. to nurture a European
support network for technologically triggered innovation within the creative industries.

Impact of the event: The mix of multi-skilled participants together, they explored:
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* New technologies in the Creative Sectors (guided tour and personal meetings with
innovators)

» The market impact of new tech in the Creative Sectors (round table event in the “Salon
format”)

» Agile measures for innovation in the Creative Sectors (round table event in the “Salon
format”)

THE ARTS+ combined a fair and a networking hub that brought together the players in
tomorrow’s cultural and creative scene. The Summit was by invitation only and hosted 65
persons in the Salon. The participants came from the creative sectors, but also from
intermediaries (cluster organisations, business support, trade associations), research and from
EU (DG Culture, DG Connect) and national policy levels. Germany, Spain, France and Italy were
strongly represented.

THEARTS.

Runway P53

Discussions focused on the best ways to support innovation in the creative industries. New
technologies such as artificial intelligence, virtual reality, 3-D printing and big data are triggering
innovation at all levels of the creative sectors — innovative products, services and processes, new
business models or organizational culture. Currently, all the players in the industry seem to be
grappling with the challenge of innovation on their own. Some examples by small and medium
companies were shown.
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The Summit established a core working group: a European network composed of diverse
individuals and institutions, ranging from policymakers and researchers to industry players and
intermediaries (cluster organisations and trade associations). The NEM Initiative and the ECBN
(European Creative Business Network) established contact for future collaborations.

The event explored the best ways to provide support for tech-based innovation in the creative
sectors, at both the national and European level. In addition, it laid the ground for a high-ranking
policy summit in 2018.

THE ARTS+ spans over 2.000 sqm and is hosted in a specially designed area within the
Frankfurt Book Fair, which annually attracts 270.000 visitors from over 110 countries, 10.000
journalists, 10.000 rights dealers (publishing, film, games, online) and 200+ political and
administrative officials.

NANTES, 13th December 2017

I&R will organize on 13th December 2017 in Nantes (France) a session from 9:30 to 17:00.
Rationale of the event

Topic: Artificial Intelligence, Creativity and Emotions

Market sector: Cultural, Broadcast and creative industries

Audience: The event will be open for any participant in the framework of the convergence and
social media community. Expected participant will be from press, broadcast, CCl areas
representing either SME, academics, research centers or big companies.

Format of the event: During the morning, 2 keynotes will be organized about design, creativity
and artificial intelligence, followed by a round-table discussion with SME, academics, research
centers and big companies about state-of-the-art on Al and creativity.

During the second part of the morning, there will be 2 keynotes about art, emotions and Al and
research issues. Then, a new round-table discussion will take place with actors from SME,
academics, research centers and big companies as well.

During the afternoon, an exhibition area will be organized with more than 10 booths. Meanwhile
workshops will be held about design, content and artificial intelligence.

All along this event few Q&A sessions will be organized to create a connection between
participants and speakers.

Expected impact: The overall goal being to allow Vital Media and the online collaboration
platform to be widely known, to foster networking between participants, and when possible, to
enlarge the convergence and social media community by convincing participants to become
members of the NEM initiative.
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Conclusion

The animation of the convergence and social media community is being tackled by the VITAL
MEDIA project both at online and physical levels.

The online collaboration platform created by the project has reached 363 users and the activity of
participants is increasing as shown in the statistics by the decrease of the bounce rate (from
30.13% to 22.51%) and the increase in the length of the sessions (from 5:58 to 9:16). However,
new measures are being put in place by the project partners to populate the platform, notably to
attract members of the clusters and members of the NEM community.

Concerning the brokerage events, at the VITAL MEDIA kick-off meeting held in Heidelberg on 6 &
7 July 2016 the cluster partners agreed to select larger fairs or festivals across Europe where the
VITAL MEDIA brokerage events could take place and reach a higher impact in terms of visibility
and number of participants. The partners also agreed to identify a variety of subjects that would
interest the industry and provide new business and development opportunities, especially for the
SMEs.

A first calendar draft was elaborated and discussed during the NEM Steering Board held in Porto
on 25 November 2016. However, as the selected events were too focused on the cluster
partners’ regions, the Steering Board members suggested that the geographical coverage of the
proposed events should be expanded, with the purpose of facilitating the access to this
knowledge exchange and networking possibilities to a greater number of industry players coming
from a wider variety of European regions. Some members of the NEM Steering Board
volunteered to partner with VITAL MEDIA partners in events taking place within their local
networks. As a result, the clusters have organized or are in the process of organizing the
following events:

e New Realities, organized in collaboration with D&AD Festival, London, 24 April 2017, led
by DIGITAL CATAPULT

e Creative Industries Meetup, held within Futur en Seine, Paris, 9 June 2017, led by CAP
DIGITAL

e Working Summit on Innovation, organized in collaboration with The Arts+ (at the Frankfurt
Book Fair), Frankfurt, 11 October 2017, led by MAC

e Workshop on Artificial Intelligence, creativity and emotions, organized in Nantes, 13
December, led by IMAGES & RESEAUX

e Smart Internet, Pula (Croatia), 26 March 2018, organized by CAP DIGITAL
e |CT LIVE, Warsaw (Poland), 12-14 April 2018, organized by 1&R
e Eventon Virtual Reality, to be defined by MAC
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o Event to be defined by DIGITAL CATAPULT

This debate and chain of events caused a delay in the organization of the matchmaking sessions
according to the planned schedule. However, it allowed the partners to establish new
connections with other members of the community that, we believe, will enrich the final result.

In parallel, some adjustments as requested by the VITAL MEDIA partners, notably on user-
friendliness, have been made on the online collaboration platform and several training sessions
on the usage of the platform have been organized by ENGINEERING for the VITAL MEDIA team
and NEM Steering Board members. A brief introduction has been written for a landing page
where the users are redirected from the NEM or from the clusters websites. Also a quick guide
has been created to facilitate access to the features of the platform.

In the second half of the project the team will strengthen the work on community animation by
focusing on two areas:

e Population of the collaborative platform. The platform will be open to the convergence
and social media community including all NEM members (it is important to notice that
NEM membership is free of charge and open to any industry player interested in
belonging to this community) and cluster members. An invitation will be sent to all NEM
and cluster members encouraging them to use and populate the platform.

e Upcoming events. From this point until the end of the project, the cluster partners will
carry out the 5 remaining events. They are establishing partnerships with other members
of the community with the aim to organize the 5 remaining events in different European
cities, with special focus on Eastern Europe, for the purpose of covering a greater
geographical extent to allow, especially SMEs in the sector, to attend these meetings.
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Annex I: Collaboration platform manual
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1 Introduction

In order to provide the convergence and social media community with an operational environment
to work together, a collaboration platform supported by the VITAL MEDIA project has been
implemented. This platform is a workspace used by the community since September 2016 (three
months after the project started) available at http://vitalmedia-project.eng.it.

The collaboration platform has been implemented during the Task 2.1 Implementation of a web-
based collaborative platform in order to engage the convergence and social community (R&D
centres, universities, policy makers and regulators, clusters and other business accelerators, SMEs,
large companies). The platform allows users to upload profiles and information, interact with other
participants, share documents and whitepapers, publish events, propose project ideas, find matches
and create working groups. Additionally, the platform supports co-creation of new emerging
knowledge thanks to the collaboration processes.

This document represents an official manual to using the platform and it is released by Engineering
Ingegneria Informatica S.p.A., according to the project milestone MS2.2.
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2 Overview

The collaboration platform is based on OPENNESS (Open Networked Enterprise Social Software), an
open source framework developed by Engineering Ingegneria Informatica S.p.A. (ENG), partner of
the VITAL MEDIA project. The collaboration platform acts as a hub for communications and for the
interchange of documents and multimedia contents supporting the convergence and social media
community.

As described in D2.1 VITAL MEDIA online collaboration platform, one of the objectives is to support
users in carrying out part of their daily activities and their work. The advantages of online
collaborative commissioning procedures are not limited to the facilitation and optimization of what
happens in the traditional way; the results obtained are much larger, since these models are taking
advantage of the constructive mechanisms beliefs inferred from the component "social" web, which
works as a catalyst for the birth of ideas and collaborative unpredictable combinations.

All the people joining the collaboration platform will belong to the operational environment called
network. The collaboration platform has been implemented in connection with the NEM
collaboration community, the network that is the main operational environment, as a basis, but with
the objective to enlarge the workspaces to which people belong to put in place other activities
beyond the network, attracting newcomers from the large convergence and social media
community.

2.1 How to join the collaboration platform

All project participants joining to the collaboration platform are granted to access the network: they
can upload and download documents, create and invite others to a calendar event, read and write
wiki pages to share information and to organize the activities.

O Wekeme - NEw Colloborst x e —= N

(€ ) ® & vitalmedia-project.eng.it/web/quest/welcome ¢ || Q cera wB QO 3 A N 4§ & -

OPENNESS

Screen Name

Password

@ Create Account

(@ Forgot Password

Figure 1 NEM collaboration platform login mask

Access to the platform is controlled by a username and a password of personal user accounts, which
are assigned by the platform administrator.
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2.2 How to request the access to the platform

2.2.1 Basic process

The basic process for requesting the access is the following:

1. The partner’s main contact sends a request to the ENG administrator via email or using the
community portal. In the request the partner must include:
a. Name and surname of the person to add;
b. Email address of the person to add.
2. The person that is requested to be added should be in CC in the request email.
3. The email has to be sent to vitalmedia-admin@eng.it .

2.2.2 Invite users

One of the main goals of the VITAL MEDIA project is to enlarge the community in the social media
area at the European level, at level of the national and regional clusters, through collaboration
amongst the NEM Initiative and the clusters. Accordingly, the VITAL MEDIA platform offers a specific
service to invite other users outside the consortium (Figure 2).

] INVITATION &
Invite Friends

Figure 2 Invitation tool

The registered users can invite others to sign up typing their email addresses in the form provided to
send invitations. It is possible to send 20 invitations at a time (Figure 3).

@_ﬂ VAL MEDIA by

a ¢ &‘9 VA  VITAL MEDIA Administrator &

(mem  1:1 MEETINGS

& invitanion ReruRN TO R PAGE

.
e

Enter up to 20 email addresses of friends you would like to invite. Enter one email address per line.

@ » 2 E

Figure 3 Invitation form
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Invited users will receive an e-mail notification with the link for registration into the portal (Figure 4).

Invitation from VITAL MEDIA Administrator

1 messaggio

VITAL MEDIA Administrator <vitalmedia-admin@eng.it=
A- mariagiuseppa.guella@gmail.com

Hello,

Come and register on the NEM collaboration platform

Sincerely,

WVITAL MEDIA Administrator
vitalmedia-admin@eng.it
http:/fvitalmedia-project.eng.it

Figure 4 E-mail to come and register into the platform

2.2.3 Create account
The registration form (Figure 5) requires some personal data:

e Fist name (required)

e Middle Name

e Last Name (required)

e Job Title (required)

e Screen Name (required)

e Email Address (required)

e Text verification (required)

After user submits his/her data, he/she will receive a notification email with the confirmation of
account creation and the credentials for the access (Figure 6). The password is temporary.
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First Name (Required)
Name
Middle Name
Text Verification (Required)

4705

Last Name

Last name

Job Titie (Required)
Job

Screen Name (Required)

name lastname

Email Address (Required)

mail @ yy

Save

@ Sign In

(@ Forgot Password

Figure 5 Form to create a new account on the Collaboration platform

http:/ivitalmedia-project.eng.it: Your New Account
Da: Vital Media Admin (vitaimedia-admin@eng.it) O

A: "Name Last name"<mail@wx yy> €

Dear Name Last name,

Welcome! We've recently created an account for you at hitp:/fvitaimedia-project.eng.it
Your screen name is name.lastname
Your password is 1LY 2hK

Enjoy the platform!

Sincerely,

Vital Media Admin
vitalmedia-admin@enag.it
http:/vitaimedia-project.eng.it

Figure 6 E-mail notification for new account created

The user can then login into the platform (Figure 7) using the credentials sent.
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OPENNESS

Screen Name

name.lastname

Password

@ Create Account

(7) Forgot Password

Figure 7 Login into the platform

At first, the user must:

1.
2.
3.

agree to the terms of use (Figure 8);
change the password (Figure 9);
choose a password reminder (Figure 10).
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[l rermS OF USE
Welcome to our site. intain this i i By using our site, y ing to comply with and be ¥ i of use.
carefully. If , you should this site.
1 Acceptance of Agreement
a9 and condi Terms of Us ("Agresment")with respact 10 our st the Sie"). This Agreement constitutesthe entreand only sgrsement between s and
S espe Site, the content, products or services provided by or through the Site, and
the subject matter of this Agreement. This Agreement may be amended at any time by time ific notice to you. The latest Agreement will be posted on the Site, and you should
review this Agreement prior to using the Site.,
2. Copyright.
The content, organizatio, graphics, design, compation, and related ights, rademarks and other
ited to & The copying, i ication by you of any any part of the Site, , i strictly.
prohibited. You do not acq g other materials vi ough . The posting of 2 ials constitute a waiver of any
fight i ssch inbormation and materiak,
3. Service Marks.
Products and ioned ite may of P
4. Limited Right to Use.
The viewing, printing or downloading of any content, graphic, form or only a limited, d not for
vqubﬁ:mﬁslrhmmmm*wmn‘mm«mwmmdwmmLMumMummwfmamwnndmw
other than for your
5. Editing, Deleting and Modification.
We reserve the right in our sole discretion to edit or delete any information or ather
6. Indemnification.

You agree to indemniy, defend and hold us and our partners, attorneys, staff, advertisers, product and service providers, and affiates (collectively, *Afflisted Parties”) harmiess from any lsbility, loss, cisim nd
expense, inchuding reasonable attorney’s fees, related to your violation of this Agreement or use of the Site.

7. Nontransferable.
Your right to use the Site is not transferable. Any pass « btain i

& Disclnimer and Limits.
THE INFORMATION FROM OR THROUGH THE SITE ARE PROVIDED "AS-5,” *AS AVAILABLE.” AND ALL IMPLIED, ARE DISCL BUT NOT LIMITED TO THE
DISCLAIMER OF ANY Y AND FITNESS FOR A PARTICULAR PURPOSE). THE INFORMATION AND SERVICES MAY CONTAIN BUGS, ERRORS, PROBLEMS OR
‘OTHER LIMITATIONS. WE AND OUR AFFILIATED PARTIES HAVE NO LIABILTY WHATSOEVER FOR YOUR USE OF ANY INFORMATION OR SERVICE. IN PARTICULAR, BUT NOT AS A UIMITATION THEREOF,
'WE AND OUR AFFILIATED PARTIES ARE NOT LIABLE FOR ANY INDIRECT, SPECIAL, DAM BUSINESS, LOSS OF PROFITS,
UTIGATION, OR THE LIKE), WHETHER BASED ON BREACH OF CONTRACT, BREACH OF WARRANTY, TORT PRODUCT LIABILITY EVEN IF THE
POSSIBILITY OF SUCH omwss_smsuwnonormmmsnmummmnmummumorm:uﬁswmzmn BETWEEN US AND YOU. THIS SITE AND THE
PRODUCTS, SERVICES, AND INFORMATION IDED WITHOUT S NO ADVICE OR OR WRITTEN, OBTAINED BY YOU

FROM US THROUGH THE SITE SHALL CREATE ANY WARRANTY, nsnsssnuvm onqumm:z NOT EXPRESSLY STATED IN THIS Aau:mzm WE DO NOT PROVIDE LEGAL ADVICE NOR ENTER
INTO ANY ATTORNEY-CLIENT RELATIONSHIP.

mnis?onsmmo«mltmmﬂmvomss CAUSED BY WITHIN THE EL FILE THE FORM 1S DISCLAIMED. WE WILL NOT BE
LIABLE TO YOU FOR ANY DDAMAGES OF ANY KIND THAT MAY RESULT FROM USE OF OR INABILITY TO USE OUR SITE. OUR MAXIMUM LIABILITY TO YOU
UNDER ALL CIRCUMSTANCES WILL BE EQUALYDTHEWWPHQVOUPAYFO“ANVGOODS,SEW’CESORINWT\O&

9. Uss of information.

We reserve the right, and you authorize us, to the i all st by you and sl y. All
romarks, suggestions, ideas. graphics, or other i i ively, the "Submission”) wil w«hﬂumduwcu-bammm NEM
Collaboration ion s coniicential, s will not be hable for any ideas fo its b product, service or

mm-wan.mﬁdw-ﬂ-ﬂmenWNﬁMMmeﬂmmum YWRCLE i o Colar i ol h S e
oll present

purpose whatsoaver, withou ission. You sponsil o i it, and you, not
mmummwnw.mummyﬂmwmmmw

10. Thirsk-Party Services:

ird-party pr service providers ("Merchants”) ich you in g services. do not oper the

Mwmmb’mw“wuﬂudmd o3, flflment, biing jce. We are not a p i
mdu-mmwmmofmmm-nmsotsmsxwsmuomwuwnzsormvmnwus 3

TITLE, FITNESS UNDERNO ARE WE LIABLE FOR ANY ARISING FROM THE TRANSACTIONS BETWEEN YOU
AND ANY MERCHANT SITES OR ANY OTHER SITE UNKED TO OUR SITE.

11, Third Party Merchant Policies.
All rules, policies A cedy ill spply to We sre not respon i ion pr you to Merchants. We and the
Merchants are i and neither party ¥ i it if of the other.

12. Privmcy Policy.
Our Privacy Policy, as it may change from time to time, is a part of this Agreement.

13. Payments.

cedt you

us any credit information you supply i true and complete, " ¥ your
y you at spplicable taxes.

14. Securities Laws.
S o el et o o sy prspec s Somoc iy s scepari e ac devd o e v s el e oo Pl

Wmn—qawu\nwwmm‘wmummhm “expects,” bdnv-muds M"m-&"wﬂ'“mkm

The Site and the informat constitute an offer
e soliiation of a otar B ke oF vy sk s Pl ol e Tt ;o s e Py i 7 .
documents.
15. Links to Other Web Sites.
The Sit containslnks to other web stes. We are o responsible for the content, sccracy or opin in such web sites, and it not investigated, y
. Inclusion of any appr of ite by us. f Site and par . you do so
2t your own risk,
16. Copyrights and Copyright Agents.
We respect o others, ¥ 1 you believe that your work has been copied in a way that constitutes copyright infringement, please provide our Copyright
Agent the following information:
(@ i S i behalf of the
s i of e 8 whringed:
1 desoipti ial that you daim i nfringing i located on the Site;
] d
(¢) A statement by you that y good faith beli disputed use : i its agent, or the law; and
@) A statement by you, made under penaity of perjury, that the i ion in your Notice i are the copyright owner or authorized to act on the copyright owner's behalf. Our
Copyright Agent for Notice of daims of copyright i onth y directi -Mwmw:wnm
17. Proposed Product and Service Offerings.

- 8 Bt ot mibcE e . fonlity of prodk s offe
through the Site. We reserve the right i 2 i istration and other promotions will be awarded, This determination inchudes, without fimitation, the scope, nature and timing of
ol such awards.

18, Information and Press Releases.
The Site contins information and press releases sbout s, Whie th i i of we disclaim any duty or obligation to update this information o any press
releases. information sbout . bei g by .

19. Miscellaneous.
This Agreement shall be treated as though it ed and p in Los Angeles, CA_and i ith the laws of the State of Calfornia (without regard to
conflict of 'y you with respect o, products or must it i ¥ cause of action arose
or be forever wa Al acti bie i 2 10, £ i L i strictly for
or ither party. All legal of o ith ths solely in Los Angeles, CA. it ive jur of
mmmx-ademe-ymu his A P th i e 2 i ions shall
remain in full force and effect. To the extent that anything in or is in conflict or inconsis ith this Agreement, this Agreement enf
provision of this Agreement shall not be deamed a waiver of such provision nor of the right isi

|

Figure 8 Acceptance Terms of Use
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nem ViTAL MEDIA by e Name Last name

@em  1:1 MEETINGS

[l NEW PASSWORD

F 13
- Please set = new password,
N New Password
=]

Password
fa
@ Enter Again
w

SAVE

Figure 9 Change the password

ViTAL MEDIA Yy s Name Last name

(e 1:1 MEETINGS

[l FASSWORD REMINDER

22t
- Please choose a reminder query.
o Password Reminder
[~
Question
@ 8
@ Answer
V]

Figure 10 Password reminder
The enrolment now is complete. Automatically, the OPENNESS system will start a short tour of the
main features offered by the NEM network:

e People: displays all networks, teams and groups who user belong to. It allows user to create
and manage a new team or custom group.

A NL  Name Last name

@em  1:1 MEETINGS >

People

Peaple displays all networks, teams and

groups who user belong ta. t allows user to § [fog PEOPLE

create and manage a new team or custom

group. #en NEM Collaboration PL...

Next End Tour

Figure 11 Start Tour - People

e Team: a group of people organized to work together within own workspace.
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>

Blreorie

# NEM Collaboration Pl...
Previous  Next End Tour

Figure 12 Start tour - Team

e Circle: a personal user grouping that allows user to follow activities of belonging members or
create a resource folder. It is visible only to the owner and it does not generate any
notification to other members.

Mmem s

(em  1:1 MEETINGS >

B reorie

= NEM Collaboration Pi

Previous  Next End Tour
Settings  Online Friends (1) - Graups (0]

Figure 13 Start tour - Circle

e Chat:itis possible to communicate with other users in real time and setting the chat status.

(@em 1.1 MEETINGS >

@ International Coop...

St 2Rusources

@

Sues  2Rasoucas Previous  Next End Tour ® Join

Settings Online Friends (1) - Groups (8)

Figure 14 Start tour - Chat

e OPENNESS menu: it provides easy access to all workspace pages.
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(mem  1:1 MEETINGS >

Openness Menu

Openness menu provides easy access to all
workspace pages. % Join

Previous Next End Tour

@ niernational LOop.--

Sums  2Resources # Join

-
B

@ NEtWorld2020 WG

S 2Resources # Join

Il % &

Figure 15 Start tour - Openness Menu

e OPENNESS Semantic Search: Allows user to configure custom search finding content by
attribution such as by its category and domain. The search result displays an abstract of the
resources with the social bar that allows user to easily interact with comments, rating, likes
and markers. It is possible to save one, a few or all search results in a pinned folder
accessible from the resources portlet.

A NL  Name Last name

(mem  1:1 MEETINGS >
Openness Semantic search

allows user to configure custom search
finding content by attribution such as by its
category and domain.

The search result displays an abstract of the
resources with the social bar that allows user
to easily interact with comments, rating, likes
and markers. It is possible to save one, a few

or all search results in a pinned folder
accessible from the resources portlet.

Previous End Tour

Figure 16 End of tour — Openness Semantic Search

In Figure 17, the collaboration platform home page.

A NL  Name Last name

Cm ViTAL MEDIA N

@en  1:1 MEETINGS >

[ OPENNESS MATCHMAKING EVENTS USER GUIDE
DB&AD Festival and New

% hetp//wwew digitaleataputcant ...
¥ https:/twitter.com/digicatapu ...

o
]

1= Events List Events Meetings

MeetUp at Futur en
09 |

9 157 Boulevard

@0 Y E

June, 2017
14:30
You are a large

company, a start-up, an e o o o o o o

#immersive tachnologies

[ nviration

Invite Friends

[E] OPENNESS WORKSPACES LIST B peopLe +
w0 NEM Collaboration Fl... & i
@ 8le: DRasources + Join

Figure 17 Collaboration platform Home page
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3 How to use the network

The network is managed by Engineering and offers a collaborative working environment, equipped
with useful tools and functionalities, in order to support collaboration and collective knowledge
management.

The platform allows users to be constantly informed about platform activities: each member can
follow the evolution of the activities of interest and actively participate on results to carry out.

One of the most important characteristics of the platform is the possibility to reference the content
throughout the network, allowing a coherent maintenance of project knowledge and information.
In Figure 18, the main parts of the network are highlighted, while the focus on section below
(paragraphs 3.1, 3.2, 3.3) provides a detailed explanation of all the functionalities displayed around
the main content area, where the detail of the selected application or content (calendar overview,
event detail, list of files, file detail etc.) is visible. Moreover, paragraph 5 details about the portal
social features provided by platform: the mentions and the social bar. The Invitation Application has
been described at paragraph 2.2.2.

mam  leonly CHEIN Uy E——
(mem  1:1 MEETINGS >
—
e OPENNESS MATCHMAKING EVENTS B user Guine
i D&AD Festival and New
| = Events List Events Meetings
3\ % http://www.digitalcatapultcent ...
¥ https:/ftwitter.com/digicatapu ...

D Show Past Events My Attendances
=
[ MeetUp at Futur en

09 |=

See it details at a gl
@ June, 2017 | 9157 Boulevard SEEEEE S e s
14:30
m You are a large
= [T )  company, a start-up, an e o o o o o o
Meetings: 0 #Himmarsive technologies
Sessions: 1
= W invitanon
Ilrwile Friends

Figure 18 The operational network of the collaboration platform

In the next sections of the deliverable it is further clarified how to use each of the applications above
to carry out project specific activities like, for instance, the communication with other project
partner, the organisation of a meeting, the creation of a deliverable, etc.

3.1 Dock bar

The functionalities available in the Dock bar, the bar on the top, are the following:

e Semantic Search, where workspace participants can find all the portal content and people;

e Around me, through this functionality, workspace participants can get an overview of what is
happening in real time in the activity stream (Timeline, see paragraph 4.4);

e Inbox notification, workspace participants are alerted every time they receive a message or
a notification;

e Personal profile, by clicking on the icon, workspace participants can access their profile, start
the introduction tour and sign out from the platform.

48



' 688310 D2.2

VITAL MEDIA

3.1.1 Semantic search

The collaboration platform includes several search features to help he/she quickly find what they are
looking for, or just to browse through content, people, and teams.

The users can search for specific words simply enter the search terms to see content containing all
the specified words in any order (Figure 20). They can find resources by person, title and content also
benefit from the suggestions shown in real-time in the search box when typing the query if they
decide to search for a resource from a term.

Figure 19 Semantic search

ViTAL MEDIA by vital Giusy Guella

@em  1:1 MEETINGS Q Search "vital" everywhers
Person
Vital Media Administrat:
22 B OPENNESS MATCH 0 Vece Aemimsiraer ER GUIDE
Vito Morreale
R D&AD Festival and New
I Eyentslist 3 Event Q Search "vital" in Person
Title http://wew.digitalcatapuitcent ...
R o P o e p vital medin openness ppix hetpsi/Awitarcom/digicatspu ..
ow Past Events My Attenc
ﬁ vital media-ppt policy v01.pptx
nem eg, together with vital media
{a MeetUj vital media collaboration platform —
0 9 Seine | it afv conference nem eg, summit pe, vital media
ent details at a glance
® June, 2017 @157 By Q Search "vital" in Title 9
V] 1430 Yousre: Content
[ZUTRE I company  vital
Meetings: 0 [ PTREERECT
Sessions: 1 i
= ew - VITATION
T T
e . Invite Friends

Figure 20 Search for specific words

The search results are displayed in a default order by content, person, and title (Figure 21). Every
result has identified by its specific icon type, the title, the initial description, the author and the
creation date.

VITAL MEDIA k. A Giusy Guella

(e 1:1 MEETINGS >
Total results J~|
f2 13 n

FrontPage
Welcome to the VITAL MEDIA project wiki. In this wiki we will collect information that will b...

@ Administrator VITAL MEDIA

@ Vital Media-OPENNESS.pptx

m

@ Vital Media-PPT Policy_v01.pptx
NEM EG, together with VITAL MEDIA

lu VITAL MEDIA collaboration platform
The VITAL MEDIA online collaboration platform was preduced and published at the addres...

Joint a/v conference NEM EG, Summit PC, VITAL MEDIA
AGENDA 1) NEM Summit 2016 proaram ? status of sessions a) Start-up forum - dlusters fr...

M Cartoon Movie | |

Cartoon Movie 2017

Pactmmn Medin e mmithr = fmie man = Samtiven] bt cmsbne & mibekine 8. mn ;em Fenim fan amiem

Current Page: 1 %

Figure 21 Search results
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It is also possible to act several social actions (Figure 22) on the results (i.e. follow, like, pin, share and
link).

Total results
1

@\ Dlgs_259_2003.pdf
r* Follow €3 Like B Pin €] Share % Link
@ Participants to X-ETP WG.xlsx

=% New-Realities_showcase_comp_fringe.pdf
&’ Full details about the New Realities showcase. competition and fringe events.

Figure 22 Social bar for search results

The users can setting up some search criteria (Figure 23):

e Number of results for page in a range of 5 to 50 (default value: 10);
e List/Card view (default value: Card);
e Show/Hide the social bar for the social actions in the results (default value: Show).

Search configuration

Order criterion This feature will be available soon

Results for page

Visualization criterion @ List

@ Card

Show / Hide sacial bar in @ Show

search results N
& Hide

x CLOSE CONFIGURATION

« SAVE CHANGES

Figure 23 Search configuration

The query of the search is saved in the search history that will dynamically create a visible and
available menu from the Search Application that will automatically be powered up and updated each
time the users start to use the search application (Figure 24).

Giusy Guella

@'ﬂ VAL MEDIA by
My Search history

(em  Bookmarks / Consultations / C it media

[l sookmarks

48 EOPLE +

[==:] m M Collaboration Pl... e i

i . 1055 Q9.2

9\ - - « —.Jital Innovation Hub 8 1
Consultation on Next Generation Internet

= @ Future position papers E

f ]

L

Figure 24 Search History

3.1.2 Around me

From the Around me application, the user can preview and interact with activity that flows through
her community. The "Around me" app shows all public and real-time up-to-date updates about the
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interactions between users and resources / users / teams that occurred within the platform's
workspace and to which the user in question belongs.

Figure 25 Around Me icon

The activities are showed in a descending chronological order and hide a link to the resource object
of the action (Figure 26).

{ii‘i’;ii.LMEDlA's - Giusy Guella
(men  1:1 MEETINGS >
2. EHAROUND ME B user Guine
May .| D&AD Festival and New
W % http://www.digitalcatapultcent ...
5 13 :
ﬁ\ NEM COLLABORATION ... B (3) 182 08 ¥ https://twitter.com/digicatopu ...
. - " 27 .38 A
ﬁ B NEM COLLABORATION ... **
Digital Innovation Hub
fa
Mark Wheeler
@ 18%% 08.s See event details at a glance
NEM COLLABORATION ... B& (%) 182 Q8.
2 " e E 2
|H carouss NEM COLLABORATION ... *&
Digital Innovation Hub L] e o e o L] L]
Mark Wheeler
INVITATION
1857 08. . ) Mark Wheelor | -
NEM COLLABORATION ... % Invite Friends
Future position papers ® 187 08 .
NEM COLLABORATION ... %
Futurs position papers B reoriE +
wan NEM Collaboration PI... LI

Figure 26 Around Me view

3.1.3 Inbox notification

The Inbox Notification application shows the activity that's most user centric allowing users to
receive in real time all notifications that are in some way related to them and their activities within

the platform.

Figure 27 Inbox icon
From the notification, the users will be able to reach the resource in question if necessary. The

notification details show (Figure 28): (i) Who sent the notification; (ii) The resource in question; (iii)
The timestamp of the notification.
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@E_ﬂ ViTAL MEDIA Ry

(e 1:1 MEETINGS

str [ OPENNESS MATCHMAKING EVENTS International Cooperation
€] Thursday. May 18, 2017 at 8:39 AM
3
= Events List Events Meetings
@ INBOX
o Mark Wheeler leaved your workspace
_ Show Past Events My Attendances “Digital Innovation Hub*
1~ € Thursday, May 18, 2017 =t 8:38 AM
[ MeetUp at Futur en
Seine @ INBOX
@ 0 157 Boulevard Mark Wheeler joined your workspace

June, 2017

14:30
[V}

Participants: 6
Mestings: 0
Sessions: 1

@ INBOX
Mark Wheeler leaved your workspace

“International Cooperation”
You are a large & Thursday, May 18, 2017 at 8:38 AM =
company, a start-up, an e o L] L]
Mark all 25 read (7)
#immersive tachnologies
View all messages

Invite Friends

Figure 28 Inbox Notification

The NEM user receives a notification when:

[ ]
5
(on
OO0 0O0DO0DO0DO0ODO0OOOOO¢SR

o O

O
O

Workspace owner receive a notification when someone JOIN membership
Workspace owner receive a notification when someone LEAVE membership

Receive a notification when she is ADDED to workspace

Receive a notification when she is REMOVED from workspace

Receive a notification when someone FOLLOW her resource

Receive a notification when someone UNFOLLOW her resource

Receive a notification when someone LIKE her resource

Receive a notification when someone UNLIKE her resource

Receive a notification when someone MARK her resource

Receive a notification when someone UNMARK her resource

Receive a notification when someone NOTIFY to her a resource

Receive a notification when someone NOTIFIED her resource (and not already
notified her)

Receive a notification when someone SHARE with her a pinned folder

Receive a notification when someone ADD A COMMENT on her resource

Receive a notification when someone ADD A COMMENT on a commented resource
and This resource is not her own

Receive a notification when someone MENTIONED her

Receive a notification when someone MENTIONED her resource

e Workspaces List

o

(0]

Receive a notification when someone request membership on her restricted
workspace
Receive a notification when someone reply on her membership request

e Events Matchmaking

o

O
O
O
O

Send a notification to the people invited to a new event

Send a notification to the guest when a meeting invitation is deleted

Send a notification when a meeting is deleted

Send a notification to the user host when someone refuse a meeting invitation
Send a notification to the host when someone accept a meeting

The channels used for the notification are generally three: the internet website (in this case the
Inbox), mail and mobile using the OPENNESS Mobile Apps. The management and use of these
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channels is given to the user himself through the "Notification Manager" section of the In Box (Figure
29).

/) useppe Vella

(e 1:1 MEETINGS

INBOX RETURN TO FULL PAGE
22 m
Unread @ 7 Message delivery preferences

23]
Openness Inbox

N All messages pe
Workspace owner receive a notification when someone JOIN membership [F] mobile [ Mail Website

= Messsge delivery preferences
Workspace owner receive a notification when someone LEAVE membership [F] mobile [ Mail Website

fa
Receive a notification when you are ADDED to workspace [£] mobile [E] Mail Website

m Receive a notification when you are REMOVED from workspace [F] mobile [E] Mail Website
Receive a notification when someone FOLLOW your resource: [F] mobile [ Mail Website
Receive a notification when someone UNFOLLOW your resource [F] mobile [ Mail Website
Receive a notification when someone LIKE your resource [F] mobile [F] Mail Website
Receive a notification when someone UNLIKE your resource [F] mobile ] Mail Website
Receive a notification when someone MARK your resource [£] mobile [E] Mail Website
Receive a notification when someone UNMARK your resource [F] mobile [ Mail Website
Receive a notification when someone NOTIFY to you a resource [F] mobile Mail Website
Receive a notification when someone NOTIFIED your resource (and not already notified you) [F] mobile Mail Website
Receive a notification when someone SHARE with you a pinned folder [F] mobile Mail Website
Receive a natification when someone ADD A COMMENT on your resource [F] mobile [E] Mail Website
Receive a notification when someone ADD A COMMENT on a commented resource and This [F] mobile [F] Mail Website
resource is not your own
Receive a notification when someone MENTIONED you [F] mobile Mail Website
Receive a notification when someone MENTIONED your resource [F] mobile Mail Website
Openness Workspaces List
Receive a notification when someone request membership on your restricted workspace Website
Receive a notification when someone reply on your membership request Website

Openness Events Matchmaking

Send a notification to the people invited to a new event Email Website
Send a notification to the guest when a meeting invitation is deleted Email Website
Send a notification when a meeting is deleted Email Website
Send a notification to the user host when someone refuse a meeting invitation Email Website
Send a notification to the host when someone accept a meeting Email Website

Figure 29 Manage notifications

3.1.4 User Profile

The management of the User Profile is an important step for participating in the community because
it allows the members of the community to get to know interests, experiences and professional skills
of the others.

& My Profile
Figure 30 User Profile icon

53



S

VITAL MEDIA

688310

D2.2

To access the profile, the users have to click on their own avatar in the top bar and select “My
Profile” (Figure 31).

VITAL MEDIA Sy
(mem  1:1 MEETINGS
f1 1y 2] OPENNESS MATCHMAKING EVENTS
IE Events List ¥ Events Meetings
o
Show Past Events My Attendances
~
{a MeetUp at Futur en
09 |=
@ June, 2017 Q 157 Boulevard
14:30
‘ You are a large

[SRESMIRNEPRN company. a start-up, an

Megtings: 0
Sessions: 1

#mmarsive tachnalogies

Figure 31 Access to the User Profile

& My Profile
@ Start tour!

My Profil
© SOt

Bl user cuine
D&AD Festival and New

% http://www.digitalcatapultcent ...
W https://twitter.com/digicatapu ...

See event details at a glance

W invitanion

Invite Friends

The User Profile shows the basic user info, the contact information (skype, facebook, twitter,
linkedin), skills, latest contents and subscriptions (Figure 33). It also an overview on the user activities
in terms of resources created, following and followers.

(men  PROFILES
e USER PROFILE
N Giuseppe Vella \
= ) @ Regione Sicliana , Palermo (0100)
L , B Project manager
Q Busy days

Q Last profile update:2 months ago
|. il Activity 208 bl Reputation 34 e 0 Following

¢like  A2Follow W Categorize

Information

Contact information
@ http://www.eng.it
0 +393425092734

W giuseppevella7é

About me

About
me

Extra info

Additional
note

Skills Lastest Contents Subscriptions

B giuseppe.vella@eng it

8 gvella3

Figure 32 User Profile
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User Activities

M Documents 33
M Bookmarks 1
M Blogs 1

o 2 Followers

—
A7 i’/)ciuseppeveua
A

>
B reorie R
#n NEM Collaboration Pl... e8
@ Digital Innovation Hub 8t
@ Future position papers 27 1
@ International Cooper... 5 1
@ NEtWorld2020 WG 5 1
# my team ot
B resources +

# Collsboration platfo...
& VITAL MEDIA Projec...
L Danet Pierreyves All...
D VITAL MEDIA Projec...
B VITAL MEDIA Projec...
2 myteam All Resour...
B VITAL MEDIA Projec...

# Forums

# Conferences
L NEM WG All Resour...

A Webinar

# New Media
[ My Calendar Events

i) My Documents
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ViTAL MEDIA Sy Q # A" ‘:A /) Giuseppe Vella
@en  PROFILES >
a2 [E]user PrROFILE S a Bl peoriE 8+
#m NEM Collaboration Pl... 102 1
5\ User Activities @ Digital Innovation Hub 10 3
Giuseppe Vella \ B
= % / @ Regione Siciliana , Palermo (90100} B Documents 33 @ Future position papers 2 1
L} i
4 B Project manager M Bookmarks 1 ® International Cooper... 61
Q Busy days M Blogs 1
e Last profile updiate: 2 months ago @ NEtWorld2020 WG s
@ # myteam o1

il Activity 223 le sl Reputation 32 vl 0 Following “o* 2 Followers
B resources + @

Like  *Foll Cat
O Like ollow W Categorize # Collaboration platfo...

Information skills Lastest Contents Subscriptions s VITAL MEDIA Projec...
L Danet Pierreyves All...
D VITAL MEDIA Projec...

E & VITAL MEDIA Projec...
2 myteam All Resour....
PN

% VITAL MEDIA Projec...

Nem collaboration platform # Forums
# Conferences

& NEM WG All Resour...

¢ Webinar

Figure 33 Subscriptions

To update the profile click on "Edit" (Figure 32) and manage it (Figure 34).

~—
. -
VITAL MEDIA Ry A7 !‘ /) Giuseppe Vella
PROFILES >
e USER PROFILE B reorie B+~
#n NEM Collaboration PI... LI
ﬁ\ User info Additional info Display Setting @ Digital Innovation Hub 8!
= @ Future position papers 27
| Status
@ International Cooper... 5t
Q Busy days
@ NEtWorld2020 WG 51
@ Username *

A # my team ot
giuseppe.vella

Email *

giuseppe vella@eng it

# Collsboration platfo...

Current Password
= VITAL MEDIA Projec...

New Pasomord L Danet Pierreyves All...
D VITAL MEDIA Projec...
Enter Again B VITAL MEDIA Projec...
2 myteam All Resour...
B VITAL MEDIA Projec...
@ # Forums
2 # Conferences
Publish Cancel L NEM WG All Resour...
A Webinar
# New Media
[ My Calendar Events

il My Documents

Figure 34 Update the User Profile
The user can manage her skills clicking on “My Account” (Figure 32): selecting the section

“Categorization” in the tab Account Settings (Figure 35), everyone is able to search through the
existing vocabularies (i.e. Audience, Market Sector, Topic) and select the categories that identify her
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competences (Figure 36). It is also possible add new personal tags, select the existing or suggested
ones (Figure 37).

Categorize ©

Suggestions

No suggestions

Select category from vocabulary tree
. o
M piarket Sector

W sudence

Figure 35 Add skills with the Categorize button

Categorize @
Suggestions.

No suggestions

Select category from voeabulary tree

Figure 36 Search and select categories

Categorize @

T (T
Suggestions
Ne suggestions

eaming

* learning

Figure 37 Add tag to the User Profile
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In such a way, the User Profile is constantly aligned with the actual interests and skills of the user
(Figure 38).

@'ﬂ ViTAL MEDIA Y.

@em  PROFILES >
e USER PROFILE S a PEOPLE 2+
s NEM Collaboration Pl... 02 1
9\ X User Activities @ Digital Innovation Hub L
Giuseppe Vella N
ﬁ' & | 9 Regione Siciiana , Palermo (30100) B Documents 33 @ Future position papers =t
74 B Project manager W Bookmarks 1 @ International Cooper... 61
Q Busy days M Blogs 1

@ Last profile update: 7 seconds ago @ NEtWorld2020 WG 51
@ W mytesm 01

|u il Activity 223 ley#l Reputation 34 s 0 Following e 2 Followers
B resources + @ v

Lke  ’Foll Categori
6 Like ollow W Categorize # Collaboration platfo...

Information Skills Lastest Contents Subscriptions s VITAL MEDIA Projec...

L Danet Pierreyves All...

D VITAL MEDIA Projec...

User skills
& VITAL MEDIA Projec...
& Dasign and Advartising 1 L my team All Resour...
% VITAL MEDIA Projec...
# Forums
Figure 38 User skills

3.1.5 Quick tour

The NEM collaboration platform offers a fast tour that give an overview of the major applications
present.

@ Start tourl
Figure 39 Quick Tour icon

The Quick Tour application is accessible from the avatar clicking on the “Start tour!” button (Figure
40).

ViTAL MEDIA Yy A Giusy Guella
@em  1:1 MEETINGS & My Profile
@ Start tourl
® Sign Out
[2] OPENNESS MATCHMAKING EVENTS B user cuibe

D&AD Festival and New
IR Events List & Events Meetings
% http://www.digitalcatapultcent ...

¥ https://twitter.com/digicatopu ...
Show Past Events My Attendances

MeetUp at Futur en
09 =

June, 2017 @ 157 Boulevard
14:30

See event details at a glance

EQ@p N YMHE

You are a large
(SIS company, a start-up, an

LSS U simmarsiva technologies
Sessions: 1

W nvitanion

bmmmmm i mmm o m 4 Invite Friends

Figure 40 Start the Quick Tour

The Quick Tour consists of 12 steps that show the different functionalities of a workspace: Timeline,
People, Team, Circle, Chat, Menu, Resources, Pinned Folder, Smart Folder, Create Pinned Folder,
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Show Smart Folder, Semantic Search. Some of these steps have been described at paragraph 2.2.3.

The user can end the tour at any time (

Figure 41).

I Openness Timeline

Provides a chronelogy of events, one’s own,
related to the visited workspace or to the
followed netwark, teams, users and
resources.

It enables user to view the relevant
resources details and, eventually, to reach
immedistely the resource needed

You removed the marker answer from tha blog "WITAL
MEDIA collaborstion platform”

Next End Tour

14.47 NEM COLLABORATION ... 8%

205, 18.42 NEM COLLABORATION ... 1

bm wihtin subfolder

# [
’

@ Giuseppe Vella
4

135 1742

Updated page “FrontPaga” to version 2.3

FUTURE POSITION PAPE...

Partners/Topics CONTENT DISTRIBUTION HYPER-PERSONALIZATION IMMERSIVITY
1 ATOS X X X 2 BBC X X X 3 DIGITAL CATAPULT X X X 4 ENGINEERING X X X 5
FEP/FEE X XX 6 HOLKEN CONSULTANT X X X 7 INRIA X X X 8 IRT XX X 9
ITINNOVATION X X X 10 NOKIA X X...

FUTURE POSITION papE... ®

135 174

Updated page “FrontPage” 1o version 2.1

FEP/FEE X X X 6 HOLKEN CONSULTANT X X X 7 INRIA X X X B IRT XX X 9
ITINNOVATION X X X 10 NOKIA X X...

3.1.6 Logout

& My Profile
L site Adminiscration

> Pages

iii
@
-3

> Contant
> Users
> Configuration
@ Start tourl
O Sign Out

NEM COLLABORATION .. 8%

You markad the blog "VITAL MEDIA
platform" as answer

@
Ve

v
1205 16.20 NEM COLLABORATION ... &
You added following categories: *Creative and Cultural
%) Industries". to the user VITAL MEDIA"

Y135 1722 FUTURE POSITION PAPE... @

Updated page “FrontPage” to version 2.2

#
vd

Partners/Topics CONTENT DISTRIBUTION HYPER-PERSONALIZATION IMMERSIVITY
1 ATOS XX X 2 BBC X X X 3 DIGITAL CATAPULT X X X 4 ENGINEERING XX X 5
FEP/FEE X X X 6 HOLKEN CONSULTANT X X X 7 INRIAX X X 8 IRTX X X 9
ITANNOVATION X X X 10 NOKIA X X...

(? 135, 17.0

Partners/Topics CONTENT DISTRIBUTION HYPER-PERSONALIZATION IMMERSIVITY
1 ATOS XX X 2 BBC X X X 3 DIGITAL CATAPULT X X X 4 ENGINEERING X X X 5
FEP/FEE X X X 6 HOLKEN CONSULTANT X X X 7 INRIAX X X & IRT X X X 9
ITANNOVATION X X X 10 NOKIA X X...

Figure 41 Quick Tour view

FUTURE POSITION PAPE... @

My Calendar Events

#l My Documents

The users can leave the platform through the Sign Out button.

@ Sign Out
Figure 42 Sign Out icon

This functionality is accessible from the avatar (Figure 43).

ViTAL MEDIA Ny

Settings  Online Friends (0) - Groups (0)

Digital Innovation Hub / Activities & My Profile
L Site Admiristration

. > Pages

@ Enmene = & LA PEOPLE > Content

- NEM Collst > U

> Coniuration

N Giuseppe Vella @ Digital 0 @ Seart tourl

b  102; 144 NEM COLLABORATION .. % ‘a useppe Vella @ Future posi O SO

- You removed the marker answer from the blog "VITAL @ g1 14.47 NEM COLLABORATION ... B

3.2 Main menu

On the left-hand side bar (Figure 18) is available the menu with the applications available in the

network (Figure 44):
e 1:1 Meetings

Figure 43 Logout

e Calendars, to manage calendar events in a workspace;
e Blogs, it contains all the articles that members will want to share with the team;
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e Documents, the environment where all the deliverables, papers, images and other files can
be stored;

o Wiki, pages related to guidelines and explanations of interest to the VITAL MEDIA users;

e Bookmarks, allows creating list of user-created and freely shared bookmarks.

Figure 44 Menu bar

3.2.1 1:1 Meetings

The Matchmaking Events application is a specialized brokerage event tool, capable of fully managing
a networking event. This tool enable users to create events and invite or share them with others
users of the platform. It is possible to get an overview of all participants’ competences such as their
availability to arrange Face-to-Face meetings. The brokerage event tool assists the clusters to
organize various working groups to animate the community and collect requirements and feedbacks
according to the impacts identified by VITAL MEDIA activities and will be available with the next
release of the collaboration platform.

The Matchmaking Event tool provides these macrofunctionalities:

e Dashboard

e Event subscription

o Meeting management
e Meeting agenda

e Event creation

3.2.1.1 Events overview

The Dashboard shows the list of the available events in a card view (Figure 45). Every card presents a
preview of the event details, such as the event title, the date and the location where it will take
place, a brief description and the principal arguments that will be discussed. It is also available the
number of sessions defined during the event, the participants joined and the meetings just
confirmed (Figure 46).
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The back of the card is dedicated to the social info (i.e. website, e-mail and phone contacts, Twitter
and Facebook accounts) (Figure 47).

Qﬂ“ VITAL MEDIA . Giusy Guella
@em  1:1 MEETINGS >
m OPENNESS MATCHMAKING EVENTS B user Guine
“ D&AD Festival and New
Ed I Eventslist % EventsMeetings
L ——
ﬁ\ ¥ https:/twitter.com/digi
Show Past Events My Attendances
-
L
--------------------------
[ MeetUp at Futur en ] ]
09 [ | |
. i
® June, 2017 @ 157 Boulevard : :
. 1450 You are a large 1 '
[Pl company, a start-up, an ] i e o o o o o o
. .

LB #immarsiva tachnologies ] [
- !
Sessions: 1 Create New Event ' W inviranon

.......................... Invite Friends

Figure 45 Matchmaking Dashboard

09 MEEtUpatFutl.l’EﬂSeine

June, 2017 9 157 Boulevard Macdonald,
14:30

You are a large company, a
Participants: 7 start-up, an institution, a

Meetings: 0 #immersiva technologies
Sessions: 1

Figure 46 Event card

MeetUp at Futur en Seine

% https://nem-initiative.org/register-

now-to-the-creative-industries-meetup-
at-futur-en-seine-9-june-paris/

& manuella.portier@capdigital.com
¥ https://twitter.com/NEM_lInitiative

% http://www.futur-en-seine.paris/en

View Details

Figure 47 Back event card

The list of the closed events is showed clicking on the Past Events filter (Figure 48). The My
Attendances filter shows instead the list of the events in which the user in question subscribed

(Figure 49). The user can differentiate his open or closed attendances just deactivate/activate the
past events filter.
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Gm ViTAL MEDIA by a4 FayEE s
[@mem  1:1 MEETINGS >
e [E] OPENNESS MATCHMAKING EVENTS B user cuine
- D&AD Festival and New
B IE Eventslist 4 EventsMeetings
2 % http://wuw.digitalcatapulcent ...
) W hitps:/ftwitter.com/digicatapu ...
Show IERISEWEY My Attendances
|
|
e N

{a D&AD Festival and

2 4 New Realities fringe

See event details at a glance

® April, 2017 | 9 Euston Rd, Kings
|' 1230 New Realities is a

PRSERSN showcase, competition

Mectings: 0[PPV
Sessions: 1

W nvitanion

g e Invite Friends

Figure 48 Past Events

Gm VATAL MEDIA by A Giusy Guella
[@mem  1:1 MEETINGS >
e [E] OPENNESS MATCHMAKING EVENTS B user cuine
D&AD Festival and New
I Events List & Events Mestings
N % hitp://www.digitalcatapultcent ...
) W hitps:/ftwitter.com/digicatapu ...
EI st Events
D
|
S e ;
{a 2 3 NEM Summit 2016 ] !
1 :
@ : : See event details at a glance
November, 2016 @ Porto, Portogallo : :
] 10:00 The 9th edition of the ] 0
(RSP NEM Summit will be ] ' e o o o o o o
Meeing=:0 RN ] !
) ] ! W nvitanion
:. ________________________ JI Invite Friends
Figure 49 Attendances

3.2.1.2 Explore an event

For each event, pushing the View Details button (Figure 47), it is possible to view all the event details
(Figure 50):

The organizer;

The description;

The contacts (url, mail, twitter, facebook, others);
The start/end date;

The matchmaking sessions;

The location.
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VITAL MEDIA 4.

BROKERAGE EVENT

5] NEM MATCHMAKING

Giusy Guella

25

April, 2017
09:00

D&AD Festival 2017

@ Londra, Regno Unito - & 0

Subseribe Participants List

Places available
25

Organizer

Giuseppe Vella (gluseppe.vella@eng.it)

Description

D&AD is a Member-run organisation, led by an elected Board of Trustees. Each year D&AD
appoints a President from the Board of Trustees to lead the charge and shape the

conversations for the year ahead. The job of the president is to galvanise the creative
communities and bring them together Show full Content

Details

https://www.dandad.org/en/d-ad-creative-advertising-design-festival/
440207840111

Topics of interest

& Creative and Cultural Industries & Creativity 1

“ Dashboard

Location
Jannasar ran vay Ciaue A
Mappa Satellite
& & (] % @ Lincoln's Inn Fie
s © The Shaftesbury Theatre =
(] Cambridge Theatre
Fle
SOHO
2 @ © @Royal Opera House @Te
% e The BI
(ol ("]
(5] Somerset House @ @
e (5] @ Adelphi Thealne
The National Gallery :\',\'\ 2 \
d A BFI Southbank.
@®The Ritz London Londrase ' O @National T
Eo e Somhbanh nlne@ O waterl
B | BFIIMAXD
rk pe i &
o o r(k:uca Cola Londcngye@ \;‘(’99 SR
ames’s Pal
9 !
? SEA LIFE b

3
pirdcage e B'QBGHE ¢ London Aquarium . 1

) & !
V25 Westminster Abbey @ of
Palace uf Westminster -
ReEARIINSTED | % Y
\.Map deta B2017 Google  Termini e condizioniduse  Segnala un errere nella mappa

=

Date

Start date:25 April, 2017 End date: 25 April, 2017
Meeting duration:30 min

Matchmaking sessions

Morning session

09:00 10:00 11:00 1
Tue 25 April

Figure 50 Event details

From the Event details page (Figure 50), the users can(Figure 51):

1. subscribe to the event
2. see the participant list
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ViTAL MEDIA by Giusy Guella
2 BROKERAGE EVENT <
2% I NEM MATCHMAKING
) 25
= April, 2017
__J 09:00
)
®
(7 D&AD Festival 2017
@ 9 Londra, Regno Unito - & 0

B

Details Participants List % Dashboard

You are joining to: D&AD Festival 2017

Organizations

@ {Add organizations to your prafile)

Express your availability and confirm
MEusy WAvailable BNot Available

({to cancel the availability on the days in 'busy’ mode you must cancel or delete all invitations or meetings scheduled)

s April Morning session

09130 09:30 10:00 10:30 111)0 11:30

Choose the arguments that interest you

& Creative and Cultural Industries 1 A& Creativity 1

Note

Figure 51 Subscribe to an event

The event subscription (Figure 52) requires to define own availability selecting the time slots
according to the sessions defined by the event’s creator. The free slots are identified by green colour,
the blue colour for busy ones, in other words slots that are already used for one to one meetings
with the other participants. The grey colour is for the slots in which the user has not given his
availability.

After the subscription, everyone can change her availability taking care to cancel or delete all
invitations for meetings scheduled in the busy slots. Moreover the user can select her interest, and
insert dietary needs.
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Giusy Guella

o
VITAL MEDIA .

@2 BROKERAGE EVENT

NEM MATCHMAKING

D&AD Festival 2017

@ Londra, Regno Unito - & 1

Details | Availability 1to 1 Meetings  Participants List “, Dashboard

Express your availability and confirm

2 EO® N Y H ¥

B

MBusy MAvailable MINot Available

to cancel the availability on the days in "busy’ mode you must cancel or delete all invitations or meetings scheduled)

EApril Morning session

oo MEW [ Do

Cheose the arguments that interest you

& Creative and Cultural Induswries 1 M@ Creatvity 1

» Confim «

Figure 52 Availability

The Participants List page (Figure 53) shows the users subscribed to the event, their status and notes
added.

Giusy Guella

5
VITAL MEDIA .

e BROKERAGE EVENT >
24 NEM MATCHMAKING

25

April, 2017
09:00

D&AD Festival 2017

@ Londra, Regno Unito - & 1

cE®@0 0YH:*

E Details  Availability 1to 1 Meetings [ P: ants L “ Dashboard
MName Organization Status Note
.G—Msy Guella ENGINEERING - INGEGNERIA INFORMATICA SPA [ ]
‘ Giuseppe Vella ENGINEERING - INGEGNERIA INFORMATICA SPA [ ]

Figure 53 Participants list
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3.2.1.3 Define a meeting

After registering at the event and showing their availability, the user can invite otherstoa 1:1
meeting (Figure 54).

D&AD Festival 2017

D B |

¥ Londra, Regno Unito - & 2 - il Delete - # Edit

Details  Awailablity 1to 1 Meetings Participants List “  Dashboard

Book your bilateral meetings

B

Name Organization Status

. Giusy Guella ENGINEERING - INGEGNERIA INFORMATICA SPA .
Giusy Guella skills

Event arguments

B Creative and Cuhural Industries 1

Select the time slot and send your meeting request
EApriI Morning session
B0 B
Figure 54 Look for a meeting with others participants

Once an invitation has been sent to another registered user in a common time slot, the user can
cancel his request (Figure 55).
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@“ VITALMEDIA Sy ) Giuseppe Vella
@M  BROKERAGE EVENT >
e FE] NEM MATCHMAKING
D) 25
= April, 2017
L 09:00
fa
@

.
[ D&AD Festival 2017
@ 9 Londra, Regno Unito - & 2 - (il Delete - # Edit

B

Details  Availablity Participants List “ Dashboard

Book your bilateral meetings

Name Organization Status

. Giusy Guella ENGINEERING - INGEGNERIA INFORMATICA SPA .
Giusy Guella skills

Event arguments

& Creative and Cultural Industries 1 A& Creativity 1

Select the time slot and send your meeting request

The invitation for the event on May 25, 2017 at 09:00 has been sent to Giusy Guella @& Cancel request

Figure 55 Invite a user to a 1 to 1 meeting

The invited user will receive an inbox notification (Figure 56) and she can decide to confirm or
decline the invitation. In both cases, refusing (Figure 57) or confirmation (Figure 58), a notification
will be sent to the user who invited her. Each user can check the status of her meetings at any time
for that event (Figure 59) and can decide to decline them (Figure 60).
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VITAL MEDIA . Giusy Guella
Mem  BROKERAGE EVENT @ INBOX N
1 Giuseppe Vella sent you a meetin r
% ENEMMATCHMAKING request for the event W
o - 3, Tuesday, March 21, 2017 at 3:15 PM
Mark all as read (1)

) 25
= View all messages April, 2017
L} 09:00

(@

[ D&AD Festival 2017

@ @ Londra, Regno Unito - & 1

B

Details  Availability 1to 1 Meetings  Participants List “ Dashboard

Book your bilateral meetings

Name Organization Status
Q Giuseppe Vella ENGINEERING - INGEGNERIA INFORMATICA 5PA .
Giuseppe Vella skills

Event arguments

Creativity 1

& Creative and Cultural Industries

Select the time slot and send your meeting request

Giuseppe Vella sent you a request on March 21, 2017 at 15:15 for the meeting on April 25, 2017 2t 10:00 + Confirm % Decline

Figure 56 Meeting request notifications

@ INBOX
Giusy Guella has refused a meeting

ﬁeﬂ for the event [RLEARREaTE]

S8, Thursday, March 21, 2017 at 4:24 PM

Figure 57 Notification of a refused meeting

@ INBOX
Giusy Guella has acce

nted a meeting
ﬁeﬂ for the event [RLE RG]

S8, Thursday, March 21, 2017 at 4:48 PM

Figure 58 Notification of accepted meeting
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% ) Giuseppe Vella

B Y NEM MATCHMAKING

) 25
= April, 2017
- 09:00
(@

@

[/ D&AD Festival 2017

@ § Londra, Regno Unito - & 2 - il Delete - #* Edit

Details  Availablity 110 1 Meetings | Participants List “ Dashboard

Book your bilateral meetings

Name Organization Status

. Giusy Guella ENGINEERING - INGEGMERIA INFORMATICA 5PA .
Giusy Guella skills

Event arguments

& Creative and Cultural Industries 1 N & Creativity 1

Select the time slot and send your meeting request

Meeting confirmed on May 25, 2017 at 09:00 S e=N AN N

Figure 59 Status of a 1:1 meeting

@ INBOX
Giuseppe Vella has deleted a meeting
R Rl D&AD Fastival 2017

S8, Thursday, April 21, 2017 at 4:52 PM

Figure 60 Notification for the deletion of an already scheduled meeting

3.2.1.4 1to 1 Meetings for Events

The Dashboard offers the access to the list of the events meetings of the user in question (Figure 61).
By default, the system shows the list of all meetings that involve the user. She can choose to
highlight all the meetings existing in the events that she created by clicking on the “All meetings in
my events” button.

The user can filter all the meetings by:

e Confirmed meetings (Figure 62)
e Pending meetings (Figure 63)
e Past meetings (Figure 64)

These filters are not exclusive.
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[ OPENNESS EVENTS MATCHMAKING

I® Events List ¥ Events Meetings

T Fiter by [

25 |

May, 2017 @1 Giusy Guella
09:00 )
@) Giuseppe Vella
Status:
Duration: 30

£ OPENNESS EVENTS MATCHMAKING

I Events List & Events Meetings

688310

Pending Past Meetings

25 |

May, 2017 @ piero scrima
09:30 i
@1 Giusy Guella
Status:
Duration: 30

Figure 61 My 1 to 1 meetings

Al mectings oy everts | SR ERETRIRY e Pt it

25 |

May, 2017 @1 Giusy Guella
09:00 §
(V] ppe Vella
Status:
Duration: 30

L) OPENNESS EVENTS MATCHMAKING

IE Events List 4 Events Meetings

Figure 62 Confirmed meetings

i meetings oy sveres [ RREIR e by Confirmes past Mtings

25 |7

May, 2017 @ piero scrima

09:30
@1 Giusy Guella
Status:

Duration: 30

Figure 63 Pending meetings

23 OPENNESS EVENTS MATCHMAKING

IZ Events List 4 Events Meetings

All meetings in my events Filter by Confirmed Pending

04 |~

April, 2017 ) Giuseppe Vella

11:30
@1 Giusy Guella
Status: .

Duration: 30

04 |~

April, 2017 €)Y Giuseppe Vella

10:00 . .
S @ prero scrima
Status: .

Duration: 12

Figure 64 My past meetings
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3.2.1.5 Add an event
The event creation process is divided into 5 steps:

1. General information

2. Event topics

3. Location

4, Eventtimeline

5. Contacts
EUPFNN‘FSS EVENTS MATCHMAKING [+
B Event Luts B Eventi Mestings

MEM Susmamsit 2017

& Parigi, Franria

Thes FEM Siamamit s 0

—
Figure 65 Create a new event

The Step 1 — General Information (Figure 66) requires inserting the event name, the long description,
the 1 to 1 meeting duration (in minutes) and the maximum number of participants admitted.

Step 1 - General Information
(put here the general information about the event)

Event Name

D&AD Festival 2017

Description

D&AD Festival is back for a second year, bringing you the biggest hive-mind of creative excellence across the
industry.

Join us for talks from leading creatives alongside insights from the D&AD Prefessional Awards judges, an
exhibition of more than 26,000 pieces of work, fringe events, workshops and parties.

1to 1 Meeting duration

Max participants number (limit the number of places available)

Next Step ¥

Figure 66 General Information

In the Step 2 — Event topics, the user has to define the event arguments selecting at least one
category from the vocabulary tree showed in the wizard (Figure 67).
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Step 2 - Event topics
(find and select the event topic)
@ Crestive ond Cultural Industries 1
Select category from vocabulary tree Description
| e
;.
[ o o
o
o i -
2/8

Figure 67 Event topics

The Step 3 — Location requires to identify the address where the event will take place (Figure 68).

Step 3 - Location
(Specify the address of the event)
Address
Rennes, Francia
s o5 carrefour City g
" Mappa  Satellite & Rennes Rance = bol
»;‘ Q‘\'
&
H &
\
Hatel-Dieu , o>
&
Rue Legraverand Rue de 'Hotel Diet i
= = Rue
S5 2 5
@ @ Collége Lycée & . =
w7 (%) Privé Saint Martin = Universil
[ - =1 de Rennt
= g 1-Scienc
S Economiq
-

OB

raj

Figure 68 Location

In the Step 4 — Event timeline (Figure 69), the user can insert one or more event sessions, giving a
title (Figure 70). It is possible to zoom in/zoom out the timeline in order to define the sessionin a

defined month and daytime (Figure 71).

Step 4 - Event timeline
(insert in the timeline below the sessions of the event by double click, please note: once created the event sessions will no longer be editable)
Sessions

Wed 25

Tue 24 Thu 26 One session at least is required

Mon 23
a

Sat 21 Sun 22

January 2017

€ Prev Step  Next Step >
Figure 69 Event timeline
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Add session

Enter text content for new session:

Figure 70 Add session

Step 4 - Event timeline
(insert in the timeline below the sessions of the event by double click, please note: once created the event sessions will no longer be editable)

Sessions

DS session

12:00 16:00  20:00 |00:00 04:00  08:00 12:00 16:00  20:00  00:00  04:00  08:00 12:00 16:00  20:00 |00:00  04:00  08:00 12:00  16:00
Tue 31 January Wed 1 February Thu 2 February Fri 3 February

4 Prev Step  Next Step ¥ 45

Figure 71 Zoom in/out in the timeline

The Final step — Event Contacts is dedicated to the social information. The user can publish the web
site url, an email address, a phone number, the Twitter and Facebook event pages (Figure 72).

OPENNESS EVENTS MATCHMAKING

Final step - Event contacts
(put here all the contacts of the event)

Web link x

‘https I dandad.org |

Email x

‘mansamp\e@eng it |

Phone number x
Twitter x
‘https Itwitter.com/hashtag/example |
Facebook x

‘hltps /witter.com/hashtag/example |

Add More Links To The Events Details

£ Prev Step 5/5

Figure 72 Event contacts
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After this step, the brokerage event will be added in the dashboard list (Figure 73). Every user of the
platform will view the new event, its details, and decide to join it, as previously described. The event
can be edited or deleted in every moment only from its creator.

EY OPENNESS EVENTS MATCHMAKING o

il Eventlists % Events Meetings

0 1 DSl Fai 2017 06 D&AD Festival 2017

Fabruary, 2017 | ¥ Roma, lalia February, 2017 ¢ Londra, Regno Unito
0500 AM | 11,6 g Fair 2017 offers arich 0800 DRAD Festival is back for
program featuring an Poxticiprants: 0 a second year. bringing
#sodal Meetings: 0 #Crop
Sessions: 1

Figure 73 New event in the dashboard

3.2.2 Calendars

The Calendar application is a service that allows users to define shared calendars at community level,
in addition to staff, allowing the management of events through the incorporation, the association of
a date of beginning and end, the assignment of a lifetime, an indication of a location, the tag
association and sending invitations and reminders. The application allows to view events by day,
week, month and year.

CALENDAR -
El

Figure 74 Calendar menu
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>
1 CALENDAR + P PEOPLE +
#e NEM Callaboration Pl... [
May 2017 hrsd

Today Thursday, May 18, 2017 Day Week Month Agenda )
N S Mo Tu We Th Fr Sa @ Digital Innovation Hub 8t
_ 12 3 4 5 6 18 Th @ Future position papers 2 1
L 7 8 9 10 11 12 13 Al
Q 14 15 16 17 18 19 20 = Ll RESOURCES + @ v
@ 21 22 23 24 25 26 27 # Forums
|. 28 29 30 A ‘.\\Mymngj

8 My Bookmarks

] My Calendar Events

¥ My Calendars &

[ My Documents

8 Giusy Guella
? Helpful Resources
~ Workspace Calendars % T {4 Hot Topics
« 3 :
B Digital Innovation Hub=++ 4t How To's
@ Vital Media @ My Candidate Ideas

{& My Discussions

2pm

X My Drafts

i

a8 My organization

(D All Candidate Contests

@ My Wikis

Figure 75 Calendar application
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@m ViTAL' MEDIA Ry

(men  CALENDARS >
e CALENDAR B reorie .
wan NEM Collaboration PI... LI
Title
D\ @ Digital Innovation Hub 81
= & Future position papers E2
=
]
Start Date End Date
‘@ [ Al Day [ Repeat 2 resources + e~
1B/05/2017 05:00 (0] 18/05/2017 06-00 o)
() # Forums
m & My Blogs
Calendar B My Bookmarks
Vi e 8| My Calendar Events
i My Documents
? Helpful Resources
BIUS syles - A- B- = 1= £ E 2 8 5

& Hot Topics
bEe W B QO Qb E LB @souc
3 How To's
@ My Candidate Ideas
£& My Discussions
N My Drafts
42 My organization

(D All Candidate Contests

@ My Wikis

body 4
Reminders v
Location v
Categorization v
Related Resources v

@ -

Publish Cancel
Figure 76 Calendar - Add an event

3.2.3 Blogs

The Blogs application is a service that allows members of a group to share thoughts and ideas
through articles. They are also an excellent way to bring out the widespread tacit knowledge in the
organization on strategic issues. Still, the corporate blog for internal communications of a general
nature are very used, including events, new product launches. Interesting then are the possible uses
of blogs for training, for example in support of traditional courses or e-learning.
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BLOGS &+ A

Figure 77 Blogs menu

. [Ysocs S+ R ) sentimenT T

@ @
L
.'\\ 115 1204 & Fin

N 33% 0%
=S VITAL MEDIA collaboration platform
PEOPLE +
aQ
2 NEM Collaboration Fi... =
® The VITAL MEDIA online collsboration platform was produced and published at the sddress hitp://vitalmedis-project eng.it
The p the project's tion channel and will be used as a reference point to which stakeholders can be directed for @ Digital lnnovation Hub *t
'} information about the project in terms of domain specific documents, tamplates, defiverables produced during the project, events created to involve all P ——— o

the stakeholders, communications.

Bessowecss  + = v

Blike MFollow %link B'Motfy MMark W Categorize o Forums
B My Blogs
J Darinfoach ___|
s 1 My Bookmaries
‘P 195, 1603 .

[ My Calendar Events
Microsoft bringing immersive content to its Edge browser

Figure 78 Blogs overview

§ll My Documents

AL MEDIA iy

@0 Blogs / New Blog N
2 Rlsocs B senmment
& s o% o%
Pt Lorem ipsum door sit amet
-
Q@ Bl reorme +
@ BIUS - X0 swes - A- B L EER N Cetsbrsten o
o Bhe-mMmMOat BLE B @ Oigital sovation Hub o1
@ Future position papers @t
7, consectetur adipisci elt, sed einsmnod tempor incidunt ut Isbore et dolore magns aliqua. Ut enism ad miim
veniam, quis nestrum exercitationen ullam corporis suscipit laboniosam, nisi ut aliquid ex ea commads consequatur. Quis aute wire H RESOURCES +ov
teprehendeni in voluptate veht esse cillum dolore eu fugiat nulla parianur. Excepteur st obcarcat cupidstat non prosden, sut in culpa
qui officin deserumt mollit ansm id est lsborum P
&0 My Bloge
B My Bookmarics

B My Calendar Evarts
8 My Documents

9 Helphul Resources

& Hot Topies

3 How To's

My Candidate ideas
(@ My Discussions

K My Oraes

& My organization

{D) A8 Candidate Contests
@ My Wiz

| Use Small inagee
Categarization -
Suggestions
No suggestions

Salect category from vocabalary troe Description

+ A Rekstod Rescurcas.

Figure 79 Add a new blog
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3.2.4 Documents

The Documents application supports document management among members of the group that can
upload files, view and download those ones of the others members.

] DOCUMENTS AND MEDIA + s B0 g¢v
Figure 80 Documents menu
] DOCUMENTS AND MEDIA + s+ B0 ¢v

m e i
C =1 VITAL MEDIA Sy

(@em  DOCUMENTS >
pI13 ] DOCUMENTS AND MEDIA + + B 0Ogv- P PEOFPLE +
#n NEM Collaboration PL... 88
9\ @ Digital Innovation Hub 8 I
= @ Future position papers 7
L
o B resources + e
(@) # Forums

Digitalising European |... eventlmages NEM Steering Board pr... NEM Summit PPT NEM-Networld2020 Joi...
| 8\ My Blogs

@ 1M My Bookmarks

— [ My Calendar Events
}Q i My Documents
PDF “? Helpful Resources
ot Topics
& Hot Topi
New-Realities_showcas... Next Generation Intern... Policies WP 2018-2020

3 How To's

< o > @ My Candidate Ideas

Figure 81 Documents icon view

@m VITAL MEDIA by e Giusy Guella

em  DOCUMENTS >

" [] DOCUMENTS AND MEDIA + $ 009 v- B reorLe "

_ . NEM Collobortion Pl -

165: 114 W Add sub Folder  **

o 45 Mionehs sao by @ Digital Innovation Hub I
Crasted 5 Months sqo by Piarryves Danet o

- Digitalising European Industry @ Future posttion papers .

n

fa B resources + o~

) # Forums

| & My Blogs

14 My Bookmarks
[ My Calendar Events

i My Documents

Manuella Portier ‘? Helpful Resources
naar =
03 2o W Add sub Folder B Hot Topics

Crested 14 Days ago by Manuells Portier .
eventlmages 1t How To's

@ My Candidate Ideas

Figure 82 Documents descriptive view
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ViTAL MEDIA . £ 7
(em  DOCUMENTS >
e 1] DOCUMENTS AND MEDIA + ¢ B0 Blreorie +
o NEM Collaboration Pl... 8 1
é\ Title Size Status Downloads @ Digital Innovation Hub 5 o:
— (@i Digitalising European Industry - =) @ Future position papers 27
]
i eventimages - - - |
(a = B resources + o~
@ = NEM Steeri . _ - w# Forums
- teering Board private area [ =}
|u 8\ My Blogs
(il NEM Summit PPT - - - ] 1 My Bookmarks
[#®] My Calendar Events
(il NEM-Networld2020 Joined WG - [ g}
@ My Documents
7 New-Realties_showcase_comp_fringepdk a5k 0 Lrsas<n ? Helpful Resources

& Hot Topics

Figure 83 Documents list view

3.2.5 Discussions

The Discussions application is a useful service to manage online discussions on topics of community
interest. NEM collaboration platform is inspired by many integrated platforms that enable employees
to create threads starting from their personal profiles for different reasons: to put questions to get
qualified answers from colleagues and internal experts, develop new ideas, discuss the pros and cons
of new products and services, for example.

E DISCUSSIONS e+

Figure 84 Discussions menu

] piscussions e+
T ey e Giusy Guella
(em  DISCUSSIONS 5
FITY DISCUSSIONS o+ B senmvienT
@ @
ﬁ Threads
— 100% 0%
E Thread Posts Views Last Post Actions
Next Generation Internet Flaship 1 29 Piereyves Danet bl PEOPLE +
fa ! 162 16.36 M@
@ s NEM Collaboration PI... 8 I
@ Digital Innovation Hub 8k
I
|. @ Future position papers 2§

Figure 85 Discussions overview
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ViTAL MEDIA Sy

(mm  Discussions / Next Generation Internet Flaship

a2 [ piscussions @ SENTIMENT
\ Pereyves Donet |
; 1625 163 Es Pin 4 Move 3 Reply & Reply with .. @ @
) Next Generation Internet Flaship
— 100% 0%
—
|
fa B reorie +
The objective is to collect ideas from NEM members regarding the NGl initiative. Media & content should get a place in this program. Please put below ;
@ your ideas as well as your contact details #n NEM Collaberation PL... 88 i
@ Digital Innovation Hub L
[ Idea 1 - @ Future position papers 71
B resources + o~
(lke £ 'Follow S Link & 'Notify M Mok W Categorize # Forums
S\ My Blogs

Figure 86 Discussion in details

3.2.6 Wiki

The Wiki application allows users to enter and edit in real time the content of the pages they face.
The most important example is Wikipedia, the free encyclopaedia that has experienced an
extraordinary development, but which in recent times has entered a crisis from which those involved
in knowledge management within organizations should take several insights. The usage of the wiki
will allow the members of the platform to consolidate emerging knowledge from users in order to
share a common point of view on media and convergence information.

Ewik & 4o

Figure 87 Wiki menu

@'ﬂ VITAL MEDIA by 5
e WIKI >
9 4o
i [wia @+ B reorie +
s#e NEM Collaboration PL... s 1
& Pin & Edit ® 0Attachme... B Add child ... &) Copy page & Print
s\ & Digital Innovation Hub 8 1
= FrontPage @ Future position papers 71
]
Welcome to the VITAL MEDIA project wiki.
& P B resources + @V
In this wiki we will collect information that will be gathered in a unique entry point without information overflooding and loss of any useful information.
() o Forums
|u $0\ My Blogs
filke P Follow (MShare % link M Notify M Mark W Categorize
1 My Bookmarks
, [ My Calendar Events
1857 14.20

i My Documents
7 Helpful Resources
X Reset [ Publish 4 Hot Topics

3 How To's

Figure 88 Wiki overview
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Giusy Guella

(e wiki / FrontPage / Edit >
m Owk B reorie +
Content Details History Incoming Links Outgoing Links Attachments #n NEM Collaboration PI... g8 I
ﬁ\ @ Digital Innovation Hub 8 !
— Content - Description @ Future position papers 71
L Version: 1.2 =] Status:
fa& BIUS stes - A-B- = =|EE E = = = El resources + @ v
(@) M@= m EQ Qb F LB s o Forums

8 My Blogs

Welcome to the VITAL MEDIA project wiki.

14 My Bookmarks
In this wiki we will collect information that will be gathered in a unique entry point without information overflooding and loss of any

useful information. [ My Calendar Events

i My Documents

? Helpful Resources

& Hot Topics

3 How To's

@ My Candidate Ideas
£& My Discussions

N My Drafts

& My organization

(D All Candidate Contests

@ My Wikis

Description of the Changes

Categorization v
Related Resources v

A new version will be created automatically if this content is modified.

B @ o

Save as Draft Publish ~ Cancel

Figure 89 Add a new wiki

3.2.7 Bookmarks
The Bookmarks application allows users to store and share Internet bookmarks.

[ |
+

(] sookmarks

Figure 90 Bookmarks menu
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AL MeDIate Giusy Guella

@mrn  BOOKMARKS >

#m [[]sookmarks =+ B reore +

o e NEM Collaboration ... 8 1

'\ @ Digital Innovation Hub B 1

B Folder # of Folders # of Entries Actions

— o @ Future position papers 27 %

L Consultations 2 2z S W+

Q b o RESOURCES + @ v
Events Q 19 S .+ ﬂ

() W Forums

M Policy in Convergence and Social Media o 1 -+ S\ My Blogs

I8 My Bookmarks

Figure 91 Bookmarks overview

ViTAL MEDIA . 3 - Giusy Guella
@em  Bookmarks / Consultations / Consultation on Next Generation Internet >
m [[]sookmarks o [ +
e sw NEM Collaboration Pl... w1
107 (9.4 B Pin # Edit @ Delete
9\ @ Digital Innovation Hub 8 I
Consultation on Next Generation Internet
= @ Future position papers. F
]
L
) europa i ioninternet Bl resources + o
® CEEEETTETEEE # Fou
" N
(like P Follow Share % 'Link B My Bookmerks
\ Giuey Guella | vy Colencer e
. 1857 14 @ My Documents

? Helpful Resources
& Hot Topics
¥ Reset [ Publish

3 How To's
@ My Candidate Ideas

Figure 92 Bookmark details

3.3 User Guide

In support of the use of the 1:1 meeting application (paragraph 3.2.1), an interactive user guide was
created as a carousel of images showing the most significant steps (Figure 93). In particular, the user
can:

See event details at a glance

Join an event as an attendee

Choose her availability to arrange a 1 to 1 meeting
Invite someone else to 1 to 1 meeting

Check notifications for meetings

Explore the participants to the event

Explore all the meetings arranged

NouswNe
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B user Guine
D&AD Faestival and New

% http/fwww.digitalcatapultcent .
¥ hitps//twitter.conVdigicatapu ...

See event details at a glance

Bl user Guine

oe Vella sent y:
: for the event

or via email

ou a maetina

Check notifications for 1 to 1 meeti

688310

B user Guine

Availability

Bl user GuiDE

Details

Details
Participants List

Express your availability and col

You are joining to: D&A

Join an event as an attendee
Chease your availability 16 arrange a 1 to 1 meeting

Organization

ENGINEERING - INGEGNERIA INFOR

on the system

Explore the par

Figure 93 User Guide carousel
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4 OPENNESS Support applications

All the tools described in How to use the network (paragraph 3) are used within workspaces, working
areas where users share the knowledge, participate to discussions and decisions, annotate resources
and contents to find better and follow the live evolution of the knowledge.

The Figure 94 highlights the main parts of a workspace.

@m ViTAL MEDIA Ry o
(@) Digital Innovation Hub / Activities >
| B nveune =on PEOPLE 2+
= s NEM Collsboration PL... 92 1
. April 2017/
ﬁ\ Giuseppe Vella @ Digital Innovation Hub B 1
e
107 144 NEM COLLABORATION ... 8% Giuseppe Vella @ Future posttion papers oo
= T !
[~} You removed the marker answer from the blog "VITAL ® ' 10z: 144 NEM COLLABORATION ...
MEDIA collsboration platform " @ International Cooper... 61
o You marked the blog “VITAL MEDL i
Q platform” s answer @ NEWorld2020 WG 51
® # mytesm o1
V] Giuseppe Vella
e
) 205, 180 NEM COLLABORATION ... Bl Giuseppe Vella E RESOURCES L -
o
bm wihtin subfolder ® 2057  16.20 NEM COLLABORATION ... & # Collzboration platfo.
You added follow jes: "Creative and Cuftural =
Industries”_to the user " VITAL MEDIA" & VITAL MEDIA Frojec...
= Gi Vella L Danet Pierreyves All...
s b
7 135 17.2 FUTURE POSITION PAPE... ® [T D VITAL MEDIA Projec...
g g e
Updated page “FrontPage” to version 2.3 O 1350 170 FUTURE POSITION PaPE... ® &\ VITAL MEDIA Projec...
Partners/Topics CONTENT DISTRIBUTION HYPER-PERSONALIZATION Y Updsted page “FrontPage” 1o version 2.2 2 oy team Al Resour,
;?PT/CF)gEXXXXXXZ::gLXKé;(gg:\?S‘IJAL}FAc’\:?T?(T;TTX\;;:;zilgfgryf\‘;?:Xs ° FEanErS/TDp\U.CDNTENT DISTRIBUTION HYPER-PERSONALIZATION IMMERSIVITY .
1 ATOS XX X 2 BBC X X X 3 DIGITAL CATAPULT X X X 4 ENGINEERING XX X 5 fo VITAL MEDIA Projec...

ITINNOVATION X XX 10 NOKIA X X...

FEP/FEE X XX 6 HOLKEN CONSULTANT XXX 7 INRIAX X X 8 IRT XXX 9 # Forums
ITANNOVATION X X X 10 NOKIA X X...
= = # Conferences
iuseppe
3= ® i AL NEM WG All Resour.
7] = 17.m FUTURE POSITION PAPE... Giuseppe Vella
e
Updatad page “FrontPage” to version 2 ® 1350 17 FUTURE POSITION PAPE... & o Webinar
| settings—online Friends (1) - Groups (o

Figdfe 94 Workspace overview

4.1 People

The People application aims to provide the full list of workspace participants. For each individual it is
possible to start actions like getting the view of his/her profile and starting to follow. This application
shows all the teams for which she have membership and enables her to create new teams and
circles.

The Add Team functionality (Figure 95) allows user to create a new team with her own workspace
and enter the desired members.
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ADD TEAM
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mn MEM Collaboration Pl... o1
@ Digital Innovation Hub 8 1
@& Future position papers 7 1
@ International Cooper... & 1
@ NEtWorld2020 WG 5 1
# my team o i

Figure 95 Add Team

The modal opening allows to give the team a name, enter a description that identifies the workspace
goal, associate this with a layout, a set of pages and predefined applications that will allow to create
a suitable workspace to the needs of users, to choose the type of access to the workspace, select the
users to associate with the team and assign a team an identifying image to the team (Figure 97).
Once created, the user owner becomes an administrator and will be the only one to manage the
team through the feature made available to her through the people service (Figure 96).

B peoPLE L+~

mn NEM Collaboration Pl... "

Digital Innovation el .
Manage Digital Innovation Hub
Future position g

i= Manage Digital Innov...

International Cot B List Resources

MEtWorld2020 WG 5

= 0 0@ @ @

my team o

Figure 96 Manage Team

84



I 688310 D2.2

VITAL MEDIA

Manage Digital Innovation Hub

Configuration Pages and icons

Mame
Digital Innovation Hub

Description

Type
Qopen  Qrestricted | @ private

Users to add

. Administrator VITAL ... x @ Adzic Jovanka x

.
=

Figure 97 Manage team details

Additionally, as the site administrator visits the workspace, the user will be able to access the site's
control panel from the drop-down menu at the top right, and administer pages, applications, users,
and site configurations (Figure 98).

X I~
ViTAL MEDIA Ry o A ‘,‘ /) Giuseppe Vella @

Digital Innovation Hub / Activities & My Profile >

LF Site Administration
> Pages
EJ nveLne =o 8 PEOPLE > Coment LY
- s NEM Collok > U n 1
April > Configuration
a Giuseppe Vella @ Digital Inn0 g Srart rourl 51
105 140 o '
74 207 14. NEM COLLABORATION ... ® G|Vd|a S @ Future post ] .S\gln out B
You removed the marker answer from the blog "VITAL 9 10=n 14407 NEM COLLABORATION ... BY

MEDIA collaboration platform” @ International Cooper.... 61
You marked the blog "VITAL MEDIA collsboration

platform” as answer NEtWorld2020 WG 501

# my team 0t

Figure 98 Manage workspace

The Add Circle feature (Figure 99) allows users to create a Custom Group without their own
workspace, visible only to the creator of the group and not to the constituent members, representing
a sort of view on some of the users in a particular site and deserving attention.

On these groups, user can perform all follow-up activities and create resource folders associated with
these. It is also possible to give the group and therefore her members additional permissions on their
resources.
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Figure 99 Add circle

The menu located on the right of each team allows users to perform various activities on the
reference workspace (Figure 100):

e Visit allows to reach the workspace
e Follow a group allows to have all the activities performed within the workspace always
present in the timeline activity stream

e Manage Group is available to user only when she created the team
e List Resources allows to create a folder that contains all the resources or a particular type of
resource related to that team, visible between the user resource boxes.

B peoPLE 8+~
mn NEM Collaboration Pl... o1
Digital Innovation Hub visite® & g 1

Future position f * Follow

(o)
@

iE Manage Digital Innov...
& International Cot Bs List Resources
(o)
L]

NEtWorld2020 WG 5 1

my team o1
Figure 100 Manage teams and circles
Also on each individual user, she can perform operations from the People application. By clicking on

the menu on the right of the user she will be able to (Figure 101):

e View the user profile

e Follow all the activities that are done within the platform by adding the stream of these
activities to the Timeline / List

e  Modify the user's Memberships within the Team and Circle that she own / administrator
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e Create dedicated Folders that contain all or a specific type of resource owned by the user in
question

B reorLE S+

mn NEM Collaboration PI... "

Administrator VITAL MEDIA

3 Adzic Jovanka
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* Follow
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H Bookmarks d Jiminez
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=p 2
s Documents

{g Discussions

lub 8 I

#t Organization
@I Wikis ers 27 1
International Cooper... & 1
@ NEtWorld2020 WG 5 1
#t my team o !

Figure 101 Manage people

4.2 Resources

Resource application (Figure 102) is used to provide a quick link to resources (wiki pages, files,
events, etc.) created or pinned by the user. In this section she will be able to view her own resources
and those of her choice, broken down by type. She can also view the folders that she are looking for
a search box (query folder) or all the personal folders she can create by embedding various resources
she choose from within the sharing service that she can share with others Platform users.
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Figure 102 Resources application

The “Create pinned folder” feature allows users to create new folders only visible to her, that will
contain all the resources of the platform she choose with the goal of having these always at hand and
easily accessible (Figure 103).
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Figure 103 Create a pinned folder

As previously mentioned, pinned folders can be renamed and shared with other platform users
through the sharing mechanism provided by the platform (Figure 104).
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Figure 104 Share folder

89



' 688310 D2.2

VITAL MEDIA

The Show Smart Folder feature allows user to set the visibility of all resource sets. In the list she will
find all those resources that the site administrator has decided to make available to the user (Figure
105). Through this feature, the user can decide which ones to always be visible.

03 vesovnc: TR - -

* Collaboration platfo...
&8 VITAL MEDIA Projec...
L Danet Pierreyves All...
7D VITAL MEDIA Projec...
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L NEM WG All Resour...
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# New Media

My Calendar Events

il My Documents

Figure 105 Show Smart Folder

In the list of available resource drawers she can also have those related to all those resources that
have been marked as "helpful”, "hot topics", "How to" etc.

Displaying these resources by markers will allow user an easier and quicker identification of how the
exchange of knowledge is transforming into successful collaborative work.

Below are the possible resource sets available from the "Resources" application (Figure 106):

Helpful Resources: The drawer feeds all resources created within the workspaces that the
user belongs to have been marked as "Helpful".

Hot Topics: It will contain all resources visible to the user as marked as related to important
trends for team work.

How To's: The drawer will contain all those resources marked as useful suggestions or
procedures to follow in order to efficiently and efficiently work the team's work.

My Draft: The drawer will contain all of resources inside the platform and have been tagged
by she or other users with the "Need Editing" mark and then report as incomplete or revised.
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e All Candidate Contests: The drawer will contain all the resources that have been marked with
the "Problem" marker.

e My Candidate Ideas: The drawer will contain all of her resources inside the platform and be
marked as "ldea".
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Il / Non

¥
.3

Helpful Resources () &l
Hot Topics (o)

How To's o)

My Drafts (o)
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organization ()
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m

My Blogs (1)

My Bookmarks 1)

My Discussions ()

Wy Wikis (g)

My Recent Resources

O O 0 0 OO0 Ooc o o o -

My Calendar Events (12)

=

My Documents (33

=

SAVE Reset Cancel 52

Figure 106 Smart folder available
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4.3 Chat

OPENNESS Instant Messaging allows users to communicate with users in real time and set their
status (Figure 107).

EDIA Proier. ..
Online Friends (1) - Groups (0) e

4

All
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oes

Settings Online Friends (1) - Groups (0)
Figure 107 Chat

In the Settings tab she can insert a status, choose to show she as online, and enable sounds and
desktop notifications when she receive a new message (Figure 108).
Settings e

Giuseppe Vela is...

g

Show me as online.

Play a sound when I receive a new

message in a hidden window.

m Enable desktop notifications for new

oy MMessages.

Save

i

Settings Online Friends (1) - Groups (0)
Figure 108 Chat settings
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4.4 Timeline

The Timeline allows activities monitoring to provide chronological view of actions within user’s circle.

All activities are performed within the workspace that she are browsing and her activities are

688310

performed across the entire platform (Figure 109). The stream of activities is also powered by the
connections made by each user. Each time a user decides to follow a team, a user or resource in
particular, the timeline will show all activities to these entities related as the attentive user. By
default, the visibility of the stream displayed by default can be disabled/enabled at any time by
clicking on the top right icon.
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Figure 109 Timeline
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The user can change the activity stream display in "list" by clicking on the icon (Figure 110).
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Figure 110 Timeline display settings

The user can also choose to show/hide her own activities and/or the workspace activities (Figure
111).

Show Smart Folder

Show (All / None )
My Activities

Workspace Activities

SAVE Reset Cancel

Figure 111 Timeline activities settings

4.5 Sentiment

The Sentiment application indicates how well content resonates with the audience. Content can
achieve Happy, Neutral, or Sad sentiment based on content analysis and social action (Figure 112).
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Figure 112 Sentiment application overview

There are two views of Sentiment Metrics: summary (Figure 113) related to the whole application
and detailed (Figure 114) related to one blog article and all its comments.
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Figure 113 Summary Sentiment
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5 Social services

5.1 Social bar

Along with services associated with the management of the community, there are a number of
additional features found in the Social Bar that allows easy and immediate sharing of information
(Figure 115). The social bar constitutes the live point of view of each resource. The resource has a
social life nourished by users interactions.

The Social bar provides users with the possibility to express their Like about content, as well as start
to Follow it, to be notified in their timeline about changes in the contents they are following. They
can also Notify the content to other users, or all workspace participants, that could be interested in
reading it (who in turn could start following it). Notifications take place by email, by SMS, or in the
portal itself, depending on the recipient notification settings. Selected users will visualize the
notification on the Inbox Notification and they will receive an e-mail notification.

& Like ¢*Follow S Link Mk Notify ™ Mark W Categorize

Figure 115 Social bar and social actions

The social bar is made up of a set of features that allow user to make the most of the resources used,
and specifically:

e Like, to express appreciation to the resource just click "like". Clicking on the counter placed
next user know who, among others, expressed appreciation to the resource.

e Follow, to follow all the changes that will be made on the resource and the interactions that
arise click on "follow". The counter placed next displays the names of all other users of the
platform who expressed the same interest.

e Link, to connect a resource to others within the same site or to global assets.

e Notify, to notify the resource to other users of the platform. User can add the users to whom
she want to target notification, and she can write a message to send. The selected users will
see a notification in the "Notification Portlet" and will receive an email with the notification.

e Mark, to turn a conversation into a real "business decision" or in a collaborative successful
work. The forms of collaboration are free within the platform but the decisions and official
versions must be clearly marked. The marking feature allows to mark the turning resources
into "success", "decisions", "official versions" using the markers that the community
manager has decided to make available to the community. To "mark" the resource just click
"Add Marker" and select the appropriate marker.

Categorize, to assign categories to a resource it means to classify them by means of
"keywords" default administrator based on vocabularies created according to
predefined criteria.

Through the Social Bar, the user can therefore enhance the popularity of a blog, a thread, a
document or any other type of content, expressing appreciation, properly labelling the resource,
which shall be notified to other users in order to add to this semantics social context.

Additionally, content can be also Marked (Figure 116) and Categorized (Figure 117) with a set of
predefined marker and vocabularies, or with free-texted tags added by users. Categories and tags are
also used in the portal search functionalities to improve results of search queries.

97



' 688310

D2.2
BLOGS 4+
VITAL MEDIA Adm...
1155 14
e 2 & Pin
VITAL MEDIA collaboration platform
'Marke x|
&3 0 Answer + -
The VITAL MEDIA online col % 0 Decision + H d at the address htip:/vitalmedia-project.eng.it .
The platform constitutes the (& 0 Failure + be used as a reference point to which stakeholders can be directed for information about the project in
terms of domain specific do ng the project, events created to involve all the stakeholders, communications.
W 0 Favourite +
? 0 Helpful *

& like P Follow % Lil i
- r

Figure 116 Mark a resource

Associating content categories allows to associate keywords that will allow to search more easily
later.

The categories are nothing more than words or phrases prefixed by the administrator within a
specific workspace with the purpose of grouping resources by following specific parameters.
To assign one or more categories to her existing and / or new content:

e Open the editing resource and go to the "Category" section
e Orinteract with the resource from the "Manage Categories" of the social bar

From here she can select the categories that have been divided into several vocabularies. Each
vocabulary can contain various categories and subcategories. It is also possible to make use of the
search for suggestions made available by the system.

Categorize @

Suggestions

No suggestions

Select category from vocabulary tree Description
Topic
Market Sector

Audience

SUBMIT

Figure 117 Add a category or tag
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5.2 Pinned folder

It is often useful for the user to collect some of the resources within the platform into a personal
folder that will always be visible between the resource lists that the user has decided to view.

A pinned folder or a drawer containing all favourites resources, can be created directly from the
"RESOURCES" application using the button on the top right of the application (Create Pinned Folder,
see paragraph 5.2). At the time of creation, the user will assign a name and, once created, this can be
later powered (Figure 103).

It is also possible to create one each time the user, in front of any resource, decides to save this to an
existing folder or inside a new one (Figure 118).
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Figure 118 Pinned folder

5.3 Related resources

Linking and linking the workspace resources is the best way to create a logical link between the
resources used by the work team and to end the target goals.

The "Related Resources" feature will make it possible to create links between the resources and give
the user the feeling of completeness of the information being circulated. When creating any content,
then the user has the feature in question.

Related Resources -~

+ Add Related Resources '@'

Add Related Resources

Figure 119 Add related resources
The feature allows users to link the asset to an existing asset within the workspace where the

resource will be created, and also to those that have "global" as scope, that is, all those resources
made available to all members of the platform Regardless of the single workspace.
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Figure 120 Link a resource

5.4 Mention

When creating a resource within the portal, specifically a page in the Wiki area, or when editing the
agenda or content related to an event in the calendar, users have the opportunity to reference
(linking) other contents and users of the portal, thus creating relations that bring additional
consistency to the information shared in the platform.

This happens using the Mention feature (@name_of the_resource_mentioned).

Mentioned users are informed of the new (or updated) content where they are cited through a
notification (by email or in the portal itself, depending on the channel they set for notifications).

By using @mention, she can report to users and groups of users who are talking about them or their
resources.

When she create a resource within the community, she have the opportunity to mention users and
resources. This is a way to talk about someone or something by capturing or passing on it / their
attention.

When someone or something is mentioned / comes the mentioned or mentioned resource owner
mentioned a notification in his Inbox. In OPENNESS, @ mention also becomes a link to the resource
mentioned.

To mention someone / something type "@", type the name / title of the entity and the third syllable
opens a dialogue box and suggests possible matches.
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Figure 121 Mention feature
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6 Anywhere applications

6.1 OPEN-S

The Software further enriches the OPENNESS Collaboration Product family, reaching a further goal:
to make the experience of using the platform even easier, allowing a user to add a Discussion or
Bookmark, a Wiki, or a Blog on an OPENNESS platform simply surfing the web.

Below are the various steps to take advantage of the new extension:

1. Look for extensions within the Chrome Web Store and add it to existing ones

- C' A | 8 https://chrome.google.com/webstore/detail/open-s-extension-for-chro/hjdcdnonbicebjmnpiobmkepdignnipf?hi =it w5
5 e Lo
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Produttivitd I’
J
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| dekk

% Compatibile con il dispositivo 1

Collaborate to OPENNESS's Platform [
kK

Ful D

o one di default ‘

- Canfisurazinne Warksnare i defaiilt

© Ssegnala un usoillecito |

Versione: 1.5.5 I

' Francia, attentatoacentralegas - e
- Corpodecapitato/video-mapps [ g S . Lingua:italiano ek
Figure 122 OPEN-S
H H n H n
2. Reach the extension control panel via the "Options" button
N VD chrome-extension://hjdcdnonbicebjmnpiobmkepdlgnnlpf/html/optional/utils/options.html By B

OPEN-S Chrome options

Manage Connections
+Add | 4 Update | T Delete

Name URL Screen Name Inbox Default Connected
Debug mode

OFF

Figure 123 Add the OPEN-S extension

3. Add the connection to the desired environments
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Username
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Figure 124 OPEN-S settings

4. Enable Connection to Server and, if desired, the Inbox flag allows OPEN-S to hook up to
OPENNESS push notifications system, activate it on a connection, and receive them through
the Chrome Browser.

&  [I chrome-extension://hjdcdnonbicebjmnpiobmkepdIignnlpf/htmi/optional/utils/options.html By @ =

OPEN-S Chrome options

Manage Connections

+Add || # Update | T Delete

Name URL Screen Name Inbox Default Connected
is3 hlip:fﬁsi.eng.it rosamaria.maniaci m m .
Debug mode

Figure 125 OPEN-S mange connections

5. Once the configuration / activation is complete, the extension can be immediately activated.
Resources can be added in the following ways:

1. Clicking on the icon next to the address bar
2. Selecting the text and clicking on the right mouse button "add to OPEN-S"
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Figure 126 OPEN-S using
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7 Conclusions

The NEM collaboration platform was produced and published at the address http://vitalmedia-
project.eng.it prior to month 3 (as stipulated in the DoW).

The platform constitutes the project’s main communication channel and will be used as a reference
point to which stakeholders can be directed for information about the project in terms of domain
specific documents, events created to involve all the stakeholders, communications.

The platform enabled users will be able to create events and invite or share them with others users
of the platform. It will be possible to get an overview of all participants’ competences such as their
availability to arrange Face-to-Face meetings. The brokerage event tool will assist the clusters to
organize various working groups to animate the community and all the networking events organized
by the New media Clusters.

104



